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List of International Companies

Company

Country

Description

3C Media

China

3C Media is a leading producer and provider
of TV programs in China, focusing on
overseas TV formats introducing, original
content creating, international co-
development and co-production, TV
programs production and distribution.

Contra

China

CONTRA provides locations and complete
production services anywhere in the world:
For over 30 years now, CONTRA has been
providing the full range of services needed to
successfully accomplish the entire spectrum
of photo and film productions ranging from
the simplest to the extremely complex.

Doremi entertainment

South Korea

Doremi Entertainment is a production
company with expertise on TV series, film
and OST production. It has developed and
produced numerous hit series such as | Hear
Your Voice and Queen of Housewives, Also,
it provides international co-production and
location scouting service based on & variety
of experiences.

Imagine Group

Indonesia

Imagine Group is a leading international TV
production company which develops and
produces large scale reality TV shows across
a variety of genres such as sports, fitness,
design, fashion and lifestyle

Korea Educational
Broadcasting System (EBS)

South Korea

EBS is the one and only public educational
broadcasting company in Korea. Through
its 7 TV channels, 1 radio channel,

and internet/mobile platforms, it provides
diverse educational content and contributes
to bridging the educational gap in Korea,
such as documentaries and kids programs

Korean Broadcasting System
(KBS)

South Korea

KBS has been showing the strengths of a
public broadcaster by creating award-winning
documentaries, globally popular dramas and
entertainment and variety shows that are
both well-made and popular with the
audience e.g. Descendants of the Sun and
One Night and Two Days. Its programs
receive attention and support from viewers
both at home and abroad.

_10_




Company

Lasta Multimedia

Country

Vietnam

Description

Lasta Multimedia JSC. is one of the leading
producers in television, advertising, and
media industries, EVENT, broadcasting. The
company has been providing its audience
with various high quality, interesting, and
distinguish programs broadeasted in many
channels across the nation.

May Production

Vietnam

May Production, a top-notch production
house located in the heart of Saigon,
Vietnam. It has been growing fast and still
reaching out to the world. We team up with
Directors, DOPs, Art Directors, Editors, and
Post Houses from all over the world to make
the best films, and have fun.

Munhwa Broadcasting
Corparation (MBC)

South Korea

MBC is a Korean public broadcaster which
produces quality dramas with prominent
stance in both domestic and international
stages, such as Coffee Prince, W - Two
Worlds Apart and Moon Embracing the Sun.
It also produces entertainment programs,
formats and documentaries for example, The
King of Mask Singer and Where Are We
going, Dad?

10

Seoul Broadcasting System
(SBS)

South Korea

SBS is a national South Korean television
and radio network. Its renowned producers
and marketing experts handle overall process
of global format business from creation of
marketing/sales kit, format package to
international co-production. With constant
record-breaking success of 'Running Man' in
China and ‘Fantastic Duo’ in Europe, itis
contributing to globalization of Korean
formats.

i

Surya Citra Televisi (SCTV)

Indoresia

SCTV is one of the private television stations
in Indonesia. It became one of the favorite
television stations of viewers because of the
variety of shows, as well as drama shows
and FTV that fit the needs of today's society.
For the future, this television station wants to
expand the business potential to foreign
countries and update the broadcast concept
in accordance with the new media industry.

12

True CJ Creations

Korea
&Thailand

A joint venture between CJ E&M and True
Visions (Thailand's leading cable satellite
television operator). True CJ Creations is
planning to reveal more than 10 contents in
local market in 2021. CJ E&M also sold the
format of its hit makeover show “Let Me In" to

-1




Company

Country

Description

Thailand and the Thailand version of the
show recorded around 4.5 % of the average
viewer rating.

13

Urban Works Media
Company

South Korea

Urbanworks Media is leading the media
contents production market with differentiated
production know-how in entertainment,
drama, documentary and overseas live
broadcasting, such as Running Man, Let Me
in and Bad Guys.

14

VLight Media Group

China

VLight Media Group created by senior film
and TV personages of Hollywood, strives to
create international quality flmand TV
animation content. VLight Media Group
utilizes the "Disney |P" operation system to
hatch highly selected IP, planning strategies
of IP derivatives industry chain, and forming a
healthy system of films and entertainment,
web media, gaming, and consumers.

_12_




List of Thai Companies

Company

Country

Description

BEC Multimedia Company
Limited

Thailand

BEC Multimedia is a subsidiary company of
BEC World, which is (1) High-Definition
Variety Category "3 HD Channel", (2)
Standard-Definition Variety Category “3 SD
Channel" and (3) Standard Definition for Kids
and Family Category "3 Family Channel".

BEC World Public Company
Limited

Thailand

Thailand's leading entertainment company
producing quality TV programs, radio formats
and with over 30 years' experience in
bringing the world's top artists, shows and
events to Thailand, Stay tuned for exclusive
photos and videos from the shows

Bright TV Company Limited

Thailand

Bright TV produces TV contents for Channel
5 and presents edutainment, documentary,
and talk shows. The contents also available
on website, Facebook, and Youtube (over
250 Million views totally)

Broadcast Thai Television
Company Limited

Thailand

Over nineteen years of experience in TV
production with full facility and well-trained
professionals to offer a complete range of
entertainment services, The company
produces television programs,
documentaries, sports, commercial contents,
and presentations,

Department of Tourism

Thailand

Funding for co-production projects between
Thai and foreign producers and foreign
production in Thailand

DN Broadcast Company
Limited

Thailand

DN Broadcast is edutainment produce,
provides great learning contents of animal
life, nature, innovation and technology,
history, health, etc,

GMM Grammy Public
Company Limited

Thailand

GMM Grammy is the largest media
conglomerate entertainment company in
Thailand, It claims a 70 percent share of the
Thai entertainment industry. In addition to its
music business, the company is involved in
concert production, artist management, film
and television production and publishing.

_13_




Company

Greatest Entertainment
Company Limited

Country

Thailand

Description

Greatest Entertainment provides advertising,
movies, television programs, concerts, music,
events organization, and entertainment
marketing services. Moreover, Greatest
Entertainment is an expert in entertainment
shows, they also provide entertainment
academy programs

Hollywood Movies Company
Limited

Thailand

Hollywood Movies is the number 1 of movie
online service provider in Thailand. Over
thousands of HD movies, the online service is
available on mobile devices such as laptop,
tablet, smart phones, and TV.

10

JSL Global Media Company
Limited

Thailand

JSL Global Media provides co-production,
television shows, talk shows, variety shows,
documentaries, drama series, and public
holidays broadcast on Channel §, Channel 7,
and Channel 8 (Modern Nine TVs).

11

Leay Doodee

Thailand

Leay DooDee (LDD) produces high quality
TV production including comedies, drama,
action, horror, romance series, etc. LOD is a
high quality creative studio in Thailand and
Asia.

12

Me Mi Ti Co., Ltd.

Thailand

Me Mi Ti provides TV programs such as
drama series, game shows, quiz shows, talk
shows, variety shows, sitcom, reality shows,
It's totally up to 250 programs for Channel 3,
Channel 5, Channel 7, Modern Nine, and
Cne Station.

13

Media Fund

Thailand

Funding for safe and creative projects with
the main aim of developing children and
youth.

14

Mediaplex International
Company Limited

Thailand

STG Mediaplex is a leading international
content provider across broadcast television,
digital and mobile platforms, serving
consumers and advertisers in strong local
markets. STG provides top rating programs
from all around the world that fit to
consumers need. Partners are BBTV,
Channel 5, MCOT, Truevision, MONQ TV,
Thairath TV, Amarin TV, NOW etc.

15

Ministry of Culture

Thailand

Funding for national film and audiovisual
project. MOC has “Film and Audiovisual
Supporting Strategy: Phrase 3 2017 —2021"
with one of the main strategy to support
international investment collaberation through
various activities.

_14_




16

Company

Mono Broadcast Company
Limited

Country

Thailand

Description

Free TV with the greatest number of
blockbuster movies and premium TV series”
for non-stop entertainment 24 hours. Mono29
broadcasts only exclusive contents from the
top studios from Hollywoed and Asia
including Warner Brother, CBS, NBC,
Universal, Paramount, Disney, 20th Century
Fox and Sahamongkol.

17

Payai Creation Company
Limited

Thailand

TV documentary that presents stories about
children, youth, environment, rural lifestyle,
ethnicity, culture, modern technology.
Moreover, it presents about women, mothers,
and children problems.

18

Platinum Creation Company
Limited

Thailand

Platinum Creation provides media planning
services on TV, radio, and printing media.
Moreover, it also creates TV documentary
that presents stories about foreign countries,
art, culture, food, elderly, energy,
environment, and technelogy. Platinum
Creation is now promoting domestic and
overseas organizations or products,
organizing marketing activities (both
domestically and abroad), and organizing
observation trips.

19

PS| Saradee

Thailand

PS| Saradee provides animal life, science,
and technology, history, biography, nature,
environment, and health content. PSI
Saradee has the great of International
contents from BBC, DW Transtel, Media Link,
Studio Humburg, ORF, France 24,

20

Search Entertainment
Company Limited

Thailand

Search Entertainment produces variety types
of children, youth, and entertainment
contents. It serves music shows, talk shows,
etc. for all ages and genres

21

Shellhut Entertainment
Company Limited

Thailand

Shellhut is a co-financing and producing
company specializing in animation, with a
well-established international network of pre-
production, production, and post-production
partners. Shellhut produces world-class
animation with engaging characters,
universal stories and visual grace

22

Spring News Corporation
Company Limited

Thailand

Spring News Corporation owns and operates
news media which broadcast 24-hour news
on television and Internet.

_15_




23

Company

Spring News Television
Company Limited

Country

Thailand

Description

Spring News broadcasts 24-hour rolling news
coverage throughout the day called "The
Phencomoneon of Real News" with exception
of variety programming and infotainment
program on weekends. Spring News inked a
partnership deal with international news
network CNN for using content, news footage
and training for employees. Spring News
began using CNN-themed on-screen
graphics.

24

Thunder Public Company
Limited

Thailand

TV Thunder has produced over 200 quality
television programs in all type of television
production realm, from dramas to sitcoms,
game shows to documentaries, and comedy
varieties to talent shows

25

Triple V Broadcast Company
Limited

Thailand

Thairath TV is owned by the news publisher,
It operates as 24-hour television news
channel with news-tensive programming
mixed with entertainment and sports
program. Thairath TV is the first television
station in Thailand fo broadcast LINE
messages from viewer during newscasts.

26

TV Burabha Company
Limited

Thailand

TV Burabha was established on the belief
that television is not just a business. The
main program contents will drive the
audiences to learn creatively

27

Vithita Animation Comparty
Limited

Thailand

Vithita Animation was established to be a full-
service animation studio providing the
following services; Character Design and
Development, 2D Traditional and Toonboom-
Flash Animation, 3D Animation, Post-
Production Facilities

28

Zense Entertainment
Company Limited

Thailand

Zense Entertainment provides content
creation and TV program production,
Nowadays, Zense Entertainment produces
has more than 20 television programs o+D19f
different genres. The programs are on-air on
Channel 5.
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Content Exchange and Cooperation
Between Korea and Thailand

01 A Look at Korea's Media Landscape

Revenue by Type of Operator (2015)
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01 A Look at Korea's Media Landscape

Diatribution of Broadcasting Contant
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01 A Look at Korea's Media Landscape

M ajor Froduction Companies in Domaestic Broadcasting
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i adia Platform Revenuas
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01 A Look at Korea's Media Landscape

Trend in Media Use
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1 A Look at Korea's Media Landscape

BeastPrograms of the First Half of 201 7—0Drama Sarias
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01 A Look at Korea's Media Landscape

BestPrograms of the First Half of 201 7—Enterlainment
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02 Changesin Media Environment

Expansion of Brogdeast Content— Web Drama
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02 Changes in Media Environment

Expansion ol Broadcast Content — Wab Entartainment Frogram
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02 Changesin Media Environment

Expansion of Broadecast Content— One-—Parson Conlanl

L

W uioang
& Based on ropkDme DroadeEsting & STarea an PO T e fregen A&l Sl 500 10 Teanagery use INTAFNET ¢
ot waniihasde mghile diicny
* TV program uxing internet ¥ T mina) wditel Wlukinang” OF pating * | ind paople wateh parsoanal
hrgadoasting shor” Wias ciendd and anprotheed af Broadoaiting on AlTiGEn TV o
e L GAN partiipate inanling e ChN YoupTibg
Brgadcasts eviry Sunday = The influenge of one-perion

& Highiest Avtfage Rumber. of divsier.
120,000 (ifighest nmie s of wssers
IEU_.Wﬂl

madia i increasing

afreeca™@
YoullZ)
St witchlm)

02 Changes in Media Environment

Expansion of Broadcast Contant— Increased VA Contant
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02 Changesin Media Environment

Charactaristics of Korea s Broadeasting Contant Exchanga

Drama
Drama +
Entertainment
L |
Drama as tied Drama as Dnerse
Compiete Drﬁﬁﬁmﬁ - - | Complete == format
Product sl produd export

03 Suggestions for Co-production Promotion

What s Co-Production? How canwe Fromote it?

« kairithy producing & oroaram Dy dviding up production costs and tasks, and therely shanng or
gplitting the nahits concermning the oroaram

s If applied bebereen countries, referring to the oroduction of nesw content by combining the
different strengths of each country

Cooperation in Co-production by Stage

Distribution

ULiliFmg digtribition
rebwork Deregulation o
CHErieas pf ooudls
Global gxpangion
Exports e third
counlres

Production

Flanning

Comweriling
kpint appaarancatfilming
Apelying technical
kngrev-hagn

loint irvestment
Mew item ideation
Mew approach to
formal
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03 Suggestions for Co-production Promotion

Factors Conducive to Broadeasting Co—-Froducton | Regulation

REGULATION
=  Mandat= the grograming of local content Tor punpos= of promoting domestic groduction
= bnder Article 5 Faragragh T, Subparagragh 2 of TAdmanistraties fudes on Broadicasting peogramiing |
Co-prodwced prograns pursuant to a Co-production Agresment are acknowlsdged a5 domestic content

Article 5, Paragraph 1, Subparagraph 2 of the Administrative Rules on
Broadcasting Programing, etc,

E Artids § Domestie Brosdessting program Certilieation

| Donsan Drosdessiong Drogram andsr Artetis 3 Boragragn T enal mean sy of the Tolichessng

| 1. Brosdessiong prograts Tor wmeth 207700 o mone of 10 Tnencal feddunies corumied B0 ine produrteon afe proreded oy

| Morean netonets incluedeng domestas comporations estataned = Mores and 500100 oF e of theer shanes of egurles

E Oreetieed Dy Korgon noieoncis and sotigty tre onlenia sat Torth o Anneee

1 3, Broxdaadting progrand planned ond produssd inosoferation with 3 forsEgn national 1nad ane desrdd 24 Bomaan Qeagram
| pursaant 1o the Corprodudion Agresmven] Detwesn The Govesnmants of Korea aned aneodnes Coundry,

e e e e e e e e ey e e e e e e

03 Suggestions for Co-production Promotion

Factars Conducive to Breadeasting Co-Froduction © Econemics of Froduction

Trends @ Production  Cost

Econormics  of Produchon

ibrint - YRR wmali

3300000
Direerse medium and
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channels for conlens
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03 Suggestions for Co-production Promotion

Analysis of Factors Conducive to Broadeasting Co-Production - Benefits

Opportunities Expanded Cultural Emotional Exchanges

Bore Hevenue-vielding

Enhancing understanding  of original

binirnizing risks and burdens by
program and cultures through

sharing content production costs

Co-Production

Technigue = Know-how Sharing Quality Content Development

Ceweloping rew tpes of oreative

Leaming the counterpart's stramgth
by shanng production  technigus comtent,  thareby comtnbutimg to
and knowe-how reinforcing  contert compatitivenass

% @0

03 Suggestions for Co-production Promotion

T elevislon Content Co-production

Animation Entertainmment
Miracilows Ladybug Huriy wp, Brother

Documentary
Hatry on theway

hat & % L .-:-?-"'

e oy

B e 2 Laa®Y
Co-pmduction hy Korea Cambiodia, cu-madgcicn By Homa, lsrnee, Franes Coaentduriem. by Koy wndd Ching
snnapnre Mongoka, Meanmer, Bhoimn
Siret 1 moee han 160 monn e on llgtveid wmieny armonp oeopoen aeed pl
bells i Chie t porivpols 0 S=eson I Daney Channel e ez fee N CHing

Web Drama Drama

PO Young

Prama-Worlo

DRAMAWC

L5 =
Comoducion by Kb Chng, IS Co-uroducimn by Knres mil Yeinam
- Givbal benaticaing g i and High et gy sruny: prog o oed o
Kelll the gmeE v n Yenpm




03 Suggestions for Co-production Promotion

Support for Co-production Projacts undar Co—production Agreaament

Description of Business

Diversify The conlenls and overseas counlnes

Supporl cos] for broadoasTing programs co-
inlo which local broadeasTers make inroads,

produced wilh The signalones’ residenls (and
corporalions} Thereby supporling The brosdcasTing indusTn's
y overseas expansion and The promalion of
v T -E_I'ﬂn [ummmr i Qven appartuniiss cullural 'd-i""e’:"[i'
1o pariidpats in the ewents held abrosd for gromoting
ovarseds deshriturtion m

Ministry of Science and ICT Broadcasting Program Production Support

Supported Genres and Conditions

Mo himilaTlion in genre bul The produclion

Maz_ 100 million won(¥) per project
condilions musT be complied under each

= EBul Tor & corgortium of §ar mang countries apreemenl
induding 1The Sgnataried. it cannot soossd The
mhainuT ot 300 rEEon wan w Eucapt Tor anevatiantheatrical modes ﬂ

03 Suggestions for Co-production Promotion

T alevision Contant Co—produciion

ﬁ : Co-production :

) g
Convergence wm Ly -
Thailand

Together Create New Cultures, Produce Quality Content
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Korea-Thailand
Television Programme
-production Agreement

Korea Communications
Commission

KISD| 3zgasiare
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Purpose of the Joint Study Group
m What is Co-Production?

@ Current State of Korea Co-production
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m Purpose of the Joint Study Group .

Purpose

At this first Joint Study Group, we will first discuss the agreement, and then
ask questions to enhance the understanding of the Agreement and the
current relevant regulations.

-

8l §
€
p

@eﬁ;” What is Co-Production? .

0

Co-productions are cooperative efforts where nationals of more than one
country are involved in one or more of the tasks—financing, script-writing,
preproduction, production, post-production, and distribution of television
programming.

Carla B, Johnson(1992), Intermational Television Co-Productiorn: From Access to Success, Focal Press, p.1.

E‘:’:;E::Q:mnica“ms Klml gmjﬂi% a
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Documentary
+  Baby on the way
+  Ajred Dec. 2015 Q
~ Jan_ 2016 @
T Pt 5
| gn produced by Korea, Camho?a

Singapore, Mongolia, Myanmar, and Bhuian

*  Miraculous: Tales of Ladybug & Cat Moir
+ Aired Movember 2015 (Season 1)/ May
2016 (Season 2]

Corproduced byKoreaJﬁDan,and France

+ Forever Young
= Aired December 2014

Entertainment Gorproduction in
SO Ot various genres

Web-drama

Co-produced by Korea (SES} and
(Zhejiang Satellite TV)

* Running Man - . ]
« Ajred Oct 2014 (by season) BPRIL 17, 2016
= = +  Drama World

Coproduced by Korea Ching, and the US = Ajred July 2016

-

Through the Television Programme Agreement,
greater cooperation opportunities for
Korean and Thai producers are expected,
resulting in mutual benefits for the
media industries of both countries.

Korea Communications KISDI =F)
Commission o .m e
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Benefits of Co—Production

An official television programme co-productionis treated as a

“national television programme” in each of the co-producer’s countries.
This status entitles a co-production to the benefits accorded to national
television programme such as government funding opportunities, tax
incentives, etc.

In Korea, the co-production will be treated as a Korean production, and
therefore regulations that target foreign productions will not be applied.

Q) o KISDIgzpsnaez

o~ . P = T a7 = ] "B
gt CE=dm o I s T ™ mom ma g ol m § omille g . p ®
U | Yol a . AT O % 0 4 P L | ’ TamaT, 7 a1l
g - ) \Yalg~= ‘O olanlninl '8
i =LA S IRV CIFLW LS

R .\‘.~._‘ LTI IL JDLAGLT

|
Under Negotiation

- 2016. 3~ Kaorea- China (Audio-Visual/Television Programme) Co-production
- 2016. 5~ Korea- Vietnam Television Programme Co-production

Co— Production Agreement

- Korea- EFTA Broadcasting Programmes Co-Production('06.9)

- Korea- Singapore Broadcasting Programmes Co-Production('07.7)
- Korea- Cambodia Broadcasting Programmes Co-Production('09.10)
- Korea- EU Protocol on Cultural Cooperation('11.7)

- Korea- Australia Audiovisual Co-production(14.12) -—]
—y

- Korea- India Audiovisual Co-production('15.5)
- Korea- New Zealand Audiovisual Co-production('15.12)
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5] Current State of Korea Co-production - ®

Terms of Reference of Co-production Agreement

Korea's Co-production Agreements are divided into two cases as follows:
@ A form in which the Co-production Agreement is included in FTA

Q) e KISDIyesiyazey 0

I N * .
[lE} Current State of Korea Co-production -~ ®

Twoformsof Agreement w

Korea's Co-praoduction Agreements are divided
into two cases as follows: n Y g
@ A form in which the Co-production — — '@‘ %.&
Agreement is included in FTA NBTC KCC
" @ Aform in which the separate Co-production ! I J

I Agreement is concluded, while FTA only : S
i establishes its basis I e
| (the Co-production Agreement has to be an integral | m_‘hm
Iﬁlruf mc HAL - ' ------ I Formign Attair

— I_ : . Deliberation Z

\ 7 7
\ 7
Ny /;
The Co-production Agreement between “ SIGN
Korea and Thailand is the second case the Agreement 4

Q) ‘e KISDIBesyasza 10
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Terms of Reference of Co-production Agreement

Preamble

Article 1 Definitions

Article 2 Approval of Television programme Co-Productions
Article 3 Entitlement to Benefits

Article 4 Contributions

Article 5 Third Party Co-Productions

Article 6 Participation

Article 7 Entry

Article 8 Import of Equipment and Materials
Article 9 Copyright and Revenue Division
Article 10 Credits

Article 11 Institutional Mechanism

Article 12 Dispute Settlement

Article 13 Entry into Force and Amendment
Article 14 Duration and Termination

W e

oD |

Preamble

Preamble stipulates the object of the Co-production Agreement.

Co-production Agreement will maintain very close economic and
cultural relations between Korea and Thailand. And it will also
enhance bilateral exchangesin the broadcasting sector and facilitate
the co-production of television programmes, further strengthening

the cooperation between Korea and Thailand.

Korea Communications
Commission

KISDI 3=8i3ad 10
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Article 1 Definitions

In this article, the scope of the Agreementand definition of major
terms are stipulated.

For the sake of achieving a forward-looking agreement that takes
into account market and technology developmentsin the media
industry, Korea wants to include television programs co-productions
provided online.

Q) o KISDIyzesyzeey 1

Article 2 Approval of Television Programme Co-Productions

This article provides concrete information on the relevant authorities
that approve television programme co-productions and the process
of approval.

Article 3 Entitlement to Benefits

According to this article, an approved co-production by the authority
IS given national treatment status.

_40_
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®
Articie 4 Contributions

This article provides information the amount of financial, creative
and technical contributions that are requiredin order for a co-
production to be approved under the Agreement.

Article 5 Third Party Co-Productions

This article stipulates how co-producer of a Third Party can become
part of a television programme co-production that is approved by
Korean/Thai authorities.

Q) o KISDIpessnaeey s

Article 6 Participation

The participants of a television programme co-production made by
Korea and Thailand should consist of nationals of each country.

This article ensures that participants of a co-production is given ease
of entry into the location where the co-production is being produced.

_41_




Article 8 Import of Equipment and Materials

This article facilitates the importation of equipmentand materials
into the location where the co-production is being produced.

Article 9 Copyrightand Revenue Division

This article is not found in the Korea-Singapore Co-production
Agreement & Korea-Cambodia Co-production Agreement.

Nevertheless, we think that this article has great value, because it
provideslegal certainty for Korean and Thai producersand help
mutual negotiations among the producers about revenuesharing.

Q) i KisDI w1

@ L]
®

Article 10 Credits

This article provides guideline in indicating credit title in co-
production programmes.

Article 11 Institutional Mechanism

This article is important in providing the legal basis for continued
cooperation between Korea and Thailand and for the implementation
of the Co-Production Agreement.

Q Ezr’:ra“:;::::mn:cmmns Klml ﬁzjﬂﬁﬂiﬂ‘ 18
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Artic!e 12 Dispute Settlement

This Article ensuresthat the Co-Production Agreementis not
subject to the dispute settlement mechanisms of the Korea-ASEAN
FTA.

This is necessary, because both Korea and Thailand has not opened
the broadcasting industry under the Korea-ASEAN FTA.

Q) oo KISDIBzBdyEERY 19

Article 13 Entry into Force and Amendment

This article provides information about when the Co-production
Agreement will take legal effect, and how amendments to the
Agreement can be made.

This article also articulates the link between the Co-production
Agreement and the Korea-ASEAN FTA.

Article 14 Duration and Termination

This article stipulates when or how the Agreement will be terminated.
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