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This annual report summarizes the main activities and achievements
of the Korea Communications Commission during the year 2022,
pursuant to Article 16 of the "Act on the Establishment and

Operation of the Korea Communications Commission] .



Chairman’'s Message

The year 2022 witnessed rapid changes in the broadcasting and communication media sector,
including the acceleration of non—contact and digital transformation in the economy and society
as a whole. There was also an increased consumption of online media and the proliferation of

services that combine online and offline elements.

The Korea Communications Commissions actively responded to the evolving broadcasting
and telecommunications landscape by striving to enhance the public responsibility of the

industries, foster the development, and promote the rights and interests of users.

The Commission endeavored to create a media innovation market ecosystem. We established
the public responsibility of broadcasting to align with the era of media convergence.
Additionally, we developed a preliminary basic plan for relicensing and reapproving
broadcasters, as well as a detailed plan for reapproving the general service and news public
providers that reflect the characteristics of each medium. Furthermore, the Commission
organized an international OTT forum to establish a global cooperation system for domestic
online video service providers, aiming to innovate the domestic media ecosystem in line with

the rapidly changing global market.

In response to the growing number of natural and social disasters, the Korea Communications
Commission set up a disaster broadcasting control center to monitor disaster broadcasting

around the clock in real—time. We also created and distributed standards(draft) for the

readability of disaster subtitle broadcasting.



Furthermore, we signed an agreement with 23 broadcasters including KBS to utilize coastal
observation CCTV footages from the Korea Hydrographic and Oceanographic Agency and the
ocean research stations, thereby enhancing the promptness and accuracy of disaster

broadcasting.

The Commission organized and operated a cross—governmental council involving relevant
ministries to discuss the protection policies on platform users where new types of damages have
emerged. Additionally, we supported the operation of the consumer and user division within
the platform self—regulatory organization. The Commission launched the Online Damage 365
Center, a public service that provides swift and accurate consultation and guidance on various

online related incidents.

The Korea Communications Commission made efforts to address any inconveniences
experienced by the public. We revamped a system to provide a 100% reduction in the discount
refund for residents who move into a building with an exclusive contract that restricts the
resident’s choice of broadcasting and telecommunications services. In the event of a
communication failure, we strengthened the responsibility of telecommunications companies
by expanding the criteria for compensation to prevent future occurrences. Additionally, the
Commission provided support measures on the disruption of Kakao's services caused by a data

center fire.

Under the vision of “Vibrant Broadcasting and Communications, Trusted Media”, this Annual
Report contains the Commission’s efforts and achievements over the past year to create a trusted

and vibrant broadcasting environment and contributes to the happiness of all citizens by

promoting user rights and interests.

To realize the vision of a “Trusted Broadcasting and Communication Environment”, the
Commission will continue to enhance the public interest and transparency of broadcasting and
media. We will also cope with technological and environmental changes in order to create a

broadcasting and communication environment that earns the trust of the public.
Thank you.

March 2023

Korea Communications Commission, Chairman Sanghyuk Han
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The broadcasting and communications industry is making
continuous contributions to the growth of the national economy.

The sales of the domestic broadcasting, communications, and information services recorded KRW
21 .8 trillion, 37.6 trillion, and 27.9 trillion, respectively.
As such, broadcasting services have continuously grown contributing to the national economic
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growth.

Sales of the Broadcasting and
Communications Service Market
(Unit: KRW trillion)

87.4

2020 20217 2022°

Note) P: Preliminary, E : Estimate, Monthly survey of Information & Communication Technology
Statistics, Ministry of Science and ICT (2022)

Sales of the Communications Service Market

(Unit: KRW trillion)

353 374 37.6

2020 20217 2022°

Note) P: Preliminary, E : Estimate, Monthly survey of Information & Communication Technology
Statistics, Ministry of Science and ICT (2022)

Gross Domestic Product (GDP)

(Unit: KRW trillion)

2,150
1,940 2,071

2020 20217 2022°

Note) P: Preliminary, Bank of Korea(2022)

Sales of the Broadcasting Service Market

(Unit: KRW trillion)

195 20.2 21.8

2020 2021° 2022°

Note) P: Preliminary, E : Estimate, Monthly survey of Information & Communication Technology
Statistics, Ministry of Science and ICT (2022)

Sales of the Information Service Market

(Unit: KRW trillion)

27.9

26.7
24.5 | |

2020 20217 2022°

Note) P: Preliminary, E : Estimate, Monthly survey of Information & Communication Technology
Statistics, Ministry of Science and ICT (2022)

Sales of Domestic IPTV

(Unit: KRW trillion)

5.0
43 4.6

2020 20217 2022°

Note) P: Preliminary, E : Estimate, Monthly survey of Information & Communication Technology
Statistics, Ministry of Science and ICT (2022)
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The expansion of broadcasting and communications services have
laid the foundations for raising industry vitality.

Wireless data traffic has grown by 15.7% from 2021 and the number of 5G subscribers increased to
28.06 million, paving the way forward for the era of high-speed wireless data.

Number of Paid Broadcasting Subscribers Number of IPTV Subscribers

(Unit: 10,000 devices) (Unit: 10,000 devices)
2,020

Broadcasting and communications convergence services have been revitalized with a continuous
3 O 2 2 increase in the number of subscriptions to broadband and paid broadcasting including IPTV.

3,600
3395 3511 1,749

1,900

2020 2021 2022 2020 2021 2022

Note) 2022: Based on the number of subscribers in the first half of the year, subscribers to Note) 2021: Based on the number of subscribers in the first half of the year, Ministry of Science
CATV, satellite and IPTV, Ministry of Science and ICT(2022) and ICT (2020-2022)

Internet Penetration Rate Number of Broadband Subscribers

(Unit : %) (Unit: 10,000 persons)

93.0  93.0 2,353
91.9 203y 229

2020 2021 2020 2021

Note) Ministry of Science and ICT(2022) Note) Ministry of Science and ICT(2022)

Number of LTE and 5G Subscribers Wireless Data Traffic

(Unit: 10,000 persons) (Unit: TB)

975,189
842,772

711,937

2020 2021 2022 2020 2021 2022

Note) Ministry of Science and ICT(2022) Note) Ministry of Science and ICT(2022)




Assistance towards regional and small broadcasting services
strengthened their content competitiveness.

By devising institutional support measures for regional and small and medium-sized broadcasting
and focusing on the internalization of local broadcasting, we have seen an increase in the viewer

satisfaction with outstanding works created via the production assistance program.
Expanded subsidies for the program production for disabled persons led to a wide variety of quality

programs that satisfy the local viewers.

Production Subsidies for Small and Medium
Regional Broadcasting
(Unit: KRW 100 million)

36
31

2021 2022

Viewer Satisfaction with Regional Programs
Produced through an Assistance Program
(Unit : Points)

87.4

2020 2021

Production Subsidies for Regional Terrestrial
Broadcasting Programs for Disabled Persons
(Unit : KRW 1 million)
1,977

1,934
1,901 | |

2020 2021 2022
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Users’ greater access to broadcasting services strengthened the

viewer's rights and encouraged users to actively participate.

The Commission expanded public access to the Community Media Centers to boost viewer
engagement and offered customized media education by both life-cycle and class-based free

2 O 2 2 semester media education. Moreover, to increase the vulnerable groups’ access to broadcasting
services, the Commission provided broadcasting receivers for the visually impaired and hearing
impaired, and assistance towards producing programs for disabled persons.

Number of Community Media Center Users

(Unit: 10,000 persons)

97.3
90.6

2021

Number of Schools Offering Free Semester

Media Education
(Unit: Schools)

285 285
280 | |

2020 2021 2022

Number of Communities Receiving Media
Education

(Unit: Towns)

100

2020 2021

User Satisfaction with the Community Media
Center
(Unit: Points)

92.8

92 4 92.6

2020 2021 2022

Number of Students Attending Free Semester
Media Education

(Unit: Persons)

15,448

13,987
| 8,496 |

2020 2021 2022

Accumulated Number of Broadcasting Receivers
Distributed to the Visually and Hearing Impaired

(Unit: 10,000 receivers)

224 23.9

2020 2021




We provided a secure environment for online users and actively
responded to the adverse effects caused by the internet usage.

syden uj pajuasald siuawysldwoddy
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The Commission has also implemented internet ethics programs by delivering internet ethics
courses and launching the organization called the Korea Internet Dream Star.

The Commission has offered anti-cyber bullying education and attracted more schools to join the
2 O ? ? Secure Cyber Zone program to foster a safe internet culture for the youth.

Number of Participants in Internet Ethics and
Anti-Cyber Bullying Education

(Unit: Persons)

594,422

355,606
233,289

2020 2021 2022

Number of Schools Operating the Korea
Internet Dream Star

(Unit: Schools)

429
319 352

2020 2021

Number of Visitors to the Internet Ethics
Education Centers
(Unit: Persons)

1,696,818

788,936
381,102

2021 2022

Number of Schools Operating the Secure Cyber
Zone (Newly Joined Schools)
(Unit: Schools)
2,507
2,155  (352)
1843 1312)
(340)

2020 2021

2207 Ut s3wonQ Adijod UOISSILILLIOY) SUOIIEIILNLILLOY) B30 JuswuoIALg Ad1j0d SINILNOD
suopesIuNWwWo) pue Sunsedpeolg 3U3 40 SaAARIGQ Ad1jod Y3 JO SmIels SUOIIEIILUNWIWOY) pUe SuISeIpeolq

Xipuaddy




We have built a more reliable and convenient broadcasting services
environment by addressing user inconveniences.

Efforts were also made in preventing spam damages, thus the number of mobile spam recorded 0.26
and that of email spam was a mere 0.15.

Number of Application Cases for Dispute Average Spam Text Blocking Rate for the Three
Mediation in Telecommunication Services Major Mobile Communications Business Operators
(Unit: Cases) (Unit : %)

1,170 1,060 96.9

572 | |

2020 2021 2022 2020 2021

The Commission has made efforts to resolve disputes between users and the telecommunications
3 O 3 ! business entities such as complaints and grievances arising from communication services.

Note) 2022 : Based on the first half of the year

Number of Mobile Phone Spam Received Number of Email Spam Received

(Unit: Cases) (Unit: Cases)

0.18

0.28 0.29 .
0.26 0.15
0.13

2020 2021 2022 2020 2021 2022

Note) 2022 : Based on the first half of the year Note) 2022 : Based on the first half of the year




CONTENTS

g

1. Trends in the Global Macro Economy and Broadcasting and Communications g
Markets ......................................................................................................................... 3
a. Trends in the Global Macro ECONOMIY «wxxwwwessessesssssesssssisssesssssss 3
b. Trends in the Global Broadcasting and Communications Market =««+-«ssessseeeeees 4
2. Status of the Broadcasting and Communications Market =----sseseresssmsesenennenas 7
a. Domestic Broadcasting and Communications Productions and Export Volume -+ 7
b_ StatUS Of the Advertising Market ............................................................................ 8
C. Status of Broadcasting by Medium ....................................................................... ’IO
d. Status of the COmMMUNICAtIONS MArkEt «wwweesesresererssssessss 14
e. Changes in the Broadcasting and Communications Policy Environment ===« 16

II. Status of the Policy Objectives of the Korea
Communications Commission

1. OV@IVI@W ++seersrrresrrsssrassarassarasseas s sa e s s e 23
2. Organization and FUNCLIONS =+ +sseessesesesessesessts st 25
a. Organizational StatUS .............................................................................................. 25
b. Responsible Services of the Commission and Division of Dutigs =+« «weseeeereees 27

c. Public Organizations and Related Organizations Under the Jurisdiction of the

Commission ............................................................................................................. 32
d. Budget Expenditure in 2022 - 33
e. Status of the Government Initiated Legislation in 2022 =i 34

3. Key P0|icy Achievements in 2027 e

a. Expanding the Public Service of Broadcasting
b. Strengthening the Measures against Disinformation and Digital Piracy =« 36
c. Supporting the Growth of Broadcasts and Telecommunications «=«=««««xsssseseserees 37
d. Building a User-Centered, Digitally Inclusive Socigty «« e 39

4_ Major P0|ICy Goals in 2022 ...................................................................................... 4‘|



CONTENTS

. Broadcasting and Communications Policy Outcomes
in 2022

Chapter 1 | Create an Innovative Media Market Ecosystem -«+-«+«+--- 45
1. Innovate the Current System to Revitalize the Broadcast Market «««-«=sseeeeeees 45
a. Transform the Negative Regulation for Commercials === 45

b. Improve the Regulation on Ownership and Cross-Ownership of Broadcasters - 48

c¢. Improve the Broadcaster Licensing and Approval System s 49
2. Establish a Media Development Framework and Strategy :««--sseseeesesenannanes 52
a' ODeFate a Medla PO|ICy D|SCUSS|On Group .............................................................. 52
b. Legal Research on Enhancing the Media Industry Vitality e, 52
3. Lay the Foundation for Global COmpetitiVeneSS .................................................. 55
a. HOSt an |ﬂte|’ﬂat|0|’]a| OTT forum ........................................................................... 55
b. Research on the OTT Overseas Market and Users’ Behavior =« 57
¢. Support Global Distribution of Local Broadcast Content =i 60
d. Expand Broadcast Co—production Agreements ..................................................... 65

Chapter 2 | Promote Fairness, Openness, and Diversity in Media --- 68

‘I_ Enhance Publicness in Broadcasting ...................................................................... 68
a. Strengthen the Public Accountability and Role of Public Broadcasting ===« 68
b_ COndUCt a ASSESSI’ﬂth on BrOadCaSterS ............................................................... 69
c. Introduce Broadcast Evaluation Items on ESG management «««seeeseresseeeeess 70
d. Create a Mutually Beneficial Environment in the Broadcasting Market

(OUtSOUrced PrOdUCtiOﬂ) ......................................................................................... 7‘]
e. COﬂdUCt a SUrVey on the AUdienCe Share ............................................................. 72
f' ASSeSS the COmDetitiOn in the Broadcast Market .................................................. 75

2. Make Disaster Broadcasts Faster and More Accessible

a. Strengthen the Disaster Broadcast RESDOHSQ System ..........................................
b. Strengthen the Capability of the Disaster Broadcasting Control Center and
COndUCt the Safety InSDeCtiOI’ls .............................................................................. 8]

3. Enhancing the Credibility and Transparency of Portal News ««-wwesesesesnnenes 84



Chapter 3 | Protecting Communications Service Users «-«+-«s=-eseee 89

1. Build a Self-Regulatory Organization into Digital Platforms -

a. Form a Private Self—RegulatOI’y Organization ........................................................
b. Improve and Evaluate the Systems for User Protection =« «s s
2- Sound App Market Ecosystem .............................................................................. ‘”8
a. Increase Market Surveillance to Enforce Bans on Certain Payment Methods -+ 118
b( Enable Fair Competition m the ADD Mar|<et ........................................................ ]20
3- Create a User_centered New Industry System ................................................... 124
a. Amend the Telecommunications Business ACt ................................................... ]24
b. Improve the Regulations on Location Information =« 131
C. Diversify the l\/lethods Of Identiﬂcation ................................................................. ‘]4]

Chapter 4 | Address Public Inconvenience in Broadcasting and

TeleCOMMUNICALIONS «++w+rreerresrresreesseessuesersersenssensnenas 144

‘I_ ReSOIVe Cases of Publlc |nconvenience Sw|ft|y .................................................. 144

a. Be more Informative upon Pay Broadcasting SUbSCrption «««ww s eeresesesseseneness 144
b. Expanded the Eligibility for Internet and Pay Broadcasting Subscription

and Cance”ation ................................................................................................... 146

¢. Revamp the Used Phone Reward Program « et 150

d. Investigate and Correct Unfair Practices in the Broadcast Marketplace -+« 154

2. Enhance Measures against Digital Violence Including lllegal and Harmful

Information .............................................................................................................. 165
a. Preventing the Distribution of Digital Footage on Sex Crimes e esesseeeeses 165
b, OVerhaUl |||ega| SDam RGSDOHSG SyStemS ............................................................ ‘|7O
C. Strengthen D|g|ta| EthICS Educatlon ...................................................................... ’|78
3. Enhance Media Education and Accessibility =+ sssersesmssesessssisssiississssnsnnas 192
a. Expand Media Education across the Lifespan « e 192
bA Make Medla Tra”—“ng ACCGSSIb|e ........................................................................... ]95

C. EXDand Media Access for the Margina“zed GFOUDS ............................................. 197



CONTENTS

4. Establishing a Foundation and Enhancing the Effectiveness

of Prompt Relief for Broadcast Telecommunications Users = «--sssssesereseeas 203
a. ODened a VieWerSy nghtS mformation Center .................................................... 203
b. Improving the Telecommunications Dispute Resolution System and
Enhancing SerViCeS ............................................................................................... 203
C. Launch a 365 Serv'ce for Onllne Damage .......................................................... 2']2
d. Strengthened Support for Victims of Broadcast Communication Services -« 218
Appendix
1. Financial Statements Of 2022 «+«+-s-sssrrerrarrstrstsssisssssssese sttt 223
2. The list of General Meetings and Agenda of the Commission ==« «=sweeereseees 225
3. Monthly Major Achievements Of 2022 «---swsswssesessesssessessessessssssesessesssssssssesseens 232
A, ANCTOIYITIS ++esesresseeees e 248

5. Status of the Broadcasting and Communications Industry by Sector === 250



List of Tables Table 1 -1 Productions of Domestic Broadcasting and CommUNICALIONS -«----+-«---eeeeereeeseeenes
Table | -2 Export Volume of Domestic Broadcasting and Communications Equipment -+
Table 1 -3 The Status of the Broadcasting Advertising Market -+«
Table | -4 The Status of the Broadcasting Advertising Market by Medium «------eeeeeeeene 9
Table 1 -5 Definition of the “Online Video Service” under the Melecommunications Business Act,19

Tablell-1  Laws under the Jurisdiction of the COmMMISSION =+« «xxsesesesessssssssssnssiies 24
Tab|e || _2 DUtieS Of the COmmiSSiOn’S Departments ............................................................. 29
Tablell-3  Public Organization Under the Jurisdiction of the Commission «««+-«xeeeeenereen. 32
Tab|e H _4 Re|ated Organizations ........................................................................................ 33
Tablel1-5  Budget Expenditure of the CommISSION i 2022 «+«+«+x+xssrereresssssssisisisisiiins 33
Tablelll-1  Basic Principles on Broadcast Advertising (draft) - - 46
Tablelll-2  Social Discussion Required Agenda (draft) =« 47
Tablelll-3  Violation of Re-licensing Conditions and Corrective Orders ««-««««-wseeeeeneneness 57
Tablelll-4  Keys on the Media Integration ACt (Glraft) «++-++-++wswssseesssmssssissmissiicis 54
Tablelll-5  Legal and Institutional Environment on the International OTT «-«eeeeeereeereienneene 58
Tablelll-6  Result on the Selection of Programming SUPPOrt in 2022 ««-««-x-xeeeseeeresieessnnne 61
Tablelll-7  Status of the Key Production Support Programs in 2022 -«-«--wweeeeeeesnsenees 61
Tablelll-8  Status on the Distribution of the Remake Programin 2022 -+« 63
Tablelll-9  Status of Progress on Supporting Local Broadcasting Education and

WOTKFOCE TraNING iN 2022 +++++vv+svssseessersssrsssss s 63
Tablelll-10 The Awards Given to the Production Support Programin 2022 «-«««««eeeeeeeeees 64
Tablelll-11 2022 Outstanding International Co-Production Award WINNErs -«+-«-«««ssseeseeeseeeeens 65
Tablelll-12 2022 International Co-Production Award Winning Programs «« -« 66

Tablelll-13 Matters to Check on the Guideline on Outsourced Broadcasting Program
Transactions and Changes to Criteria

Tablelll-14 Survey ltems on the Outsourced Program TranSaction =+« =« sereseresssenennns 72
Tablelll-15 The Survey Result of 2021 TV and Newspaper Usage -+« +««««-ssererererreenisnnn. 72
Tablelll-16 Television and Newspaper Ad RevenUE N 2027 «--+xx e 73
Tablelll-17 Viewership Share of Terrestrial BroadCasters -« e 73
Tablelll-18 Viewership Share of the General Service PPs and the News Reporting PPs <+ 73
Tablelll-19 Viewership Share of the Major Broadcast Providers <« ««««wseersriiss 74
Tablelll-20 Viewership Share of the Satellite Broadcaster =+« 74
Tablelll-21 Standard on Enhancing the Readability of Subtitles from Disaster Broadcasts (draft) 81
Tab|e|||_22 Status Of the FaCtCheCkNet Operations ............................................................... 85

Tablelll-23 Members to the Public-Private Council for the Voluntary Improvement

Of MObIIe Phone Data Leakage Prevention ............................................................ 90
Tablelll-24 Members to the Metaverse Ecosystem User Protection Task Force (1% Division) - 91
Tablelll-25 Members to the Metaverse Ecosystem User Protection Task Force (2™ Division) -+ R
Tablelll-26 Performance of the Metaverse Ecosystem User Protection Task Force ««««-«--e-xe- 93
Tablelll-27 Overview of the Metaverse AWArenNESS SUNVEY -+« «xx s 94
Tablelll-28 Reason for Using the Metaverse (by respondent characteristics) «««-«««--xxeeeeeees 95



List of Tables

Tablelll-29

Tablelll-30
Tablelll-31
Tablelll-32
Tablelll-33
Tablelll-34
Tablelll-35

Tablelll-36
Tablelll-37
Tablelll-38
Tablelll-39
Tablelll-40
Tablelll-41
Tablelll-42

Tablelll-43
Tablelll-44
Tablelll-45
Tablelll-46
Tablelll-47
Tablelll-48
Tablelll-49
Tablelll-50
Tablelll-51
Tablelll-52
Tablelll-53
Tablelll-54
Tablelll-55
Tablelll-56
Tablelll-57
Tablelll-58
Tablelll-59
Tablelll-60
Tablelll-61
Tablelll-62
Tablelll-63
Tablelll-64
Tablelll-65

Tablelll-66

Members to the 2™ Public-Private Council for User Protection

i the INfOrMALioN SOty -+ rvs+sseessssersssserssssiiss s
Performance of the Metaverse Ecosystem User Protection Task Force =«
Meeting on Preparing the Policy Base for Protecting Online Platform Users -+«
Telecom Providers to be Evaluated for User Protection Efforts in 2022 -+
2022 USer PrOteCtiOﬂ PraCtiCes Ratmg ...............................................................

Security Tips on Avoiding Text Scams (Smishing, Messenger Phishing, etc.)

Improved Matters on the Damages for Communication Failures under

the Terms of Service (summary) ....................................................................... 114
Violations on Giveaway Guideline and False Advertising Reports ««+««+«+«+ssseseeeeeeees 117
Completion of Anti-Fraud Retailer Training by Business (as of Dec. 31, 2022) -+ 17

Highlights of the Telecommunications Business Act Amendment Act
Highlights from the 2022 App Market Operations SUrvey =« wwesessessesseseeses
Survey on App Market Providers and End USers «----+---sseesssseeeresssivinsnisens

Online Platform Providers and Users by Industry (examples) «-----«---eeeeeeneenen
Overview of Research on Identifying and Monitoring the Situation

of the Additional Communication Market Including Internet Platforms -« 123
Key Aspects on the “Basic Principles of Media Recommendation Services” -+ 126
Winners of the 2022 Korea Location Based Services Competition «««««««-w-weeeeeees 135
Measurement Target ........................................................................................
Measurement Methods

Quality Measurement RESUILS (GPS) «++++-++++rvsssessssrvssssnssssrisssissi 139
Quality Measurement Results (WIF) +oeveeeesemsemseme i 139
Quality Measurement Results (Base Station) ...................................................... 139
Results of Other Device Quality MEASUrEMENES «++wwwreereesesesssessss 140
Standards for the Designation of Identity Verification Service Providers -+« 141

One—Stop Transition Services by YEAT -+ verrrrrrsmrrnenii i
Examples of Major COMPIAINLS «++++-+++++serrsermsrrssensesis
Details on User Discounted REfUNAS «««««««xwwerrrrrrrmrmrmmmms
Highlights on Institutional Improvement

Broadcasting Business Revenue by Medium (2017-2021) ++++++eereereesseesenssneneens 158
Operating Income by Medium (20‘] 7_202‘]) ........................................................ 159
Home Shopping PP's Broadcasting Business Revenug (2017-2021) v evreereereers 160
Program Production Costs by Medium (2017-2021) ++++wesseeseesesssesisisisssnnens 161
Penalty Charges on BUSINESS «+++++++++wsseersrssrssres ittt 164
Businesses’ Efforts to Combat the Distribution of llegal Footage ««+««++eseeeeees 166
Spam Distribution Summary Table for the First Half of 2022 -+--++ereeeersesienenes 170
About the Spam Distribution Sample Data «+++ -« swsseesseesmssersnisiisine, 171
Subtltled Broadcast Content in 2022 ................................................................. ’|72
Develop Relevant Content and Promote Education to Protect the Public

FrOM HArMfUL SPaM v+ vereersers s 173

Develop Relevant Content and Promate Education to Protect the Public
from Harmful Spam .......................................................................................... 173



Tab|e|||_67 Key Partners in Spam Data Openness ................................................................ 175
Tablelll-68 Status of llegal Spam Investigations (Referral to Prosecutors) (Jan.-Dec. 2022) ---- 176

Tablelll-69 lllegal Spam Administrative Enforcement (Fings) (Jan-Dec. 2022) --+----weeeeeeees 176
Tablelll-70 Joint Inspection of llegal Spam by Related Organizations and Crackdowns by Type 177
Tab|e|||_7’| AmbaSSadOr L|St ............................................................................................. ']79

Tablelll-72 2022 Internet and Telecommunications Service User Protection Honorees List -+ 182
Tablelll-73 Winners of the Digital Ethics Creative Content Competition

Tablelll-74 Creating a Culture of a Healthy Digital Environment (5 WInners) «-----««-ee-eeeeeenee 184
Tablelll-75 Recognized for Promoting and Spreading Digital Ethics (3 winners) -« 184
Tab|e|||_76 |nternet EtthS Experience Centers .................................................................... 186
Tab|e|”_77 SUrVe\/ SUbjeCtS .............................................................................................. 186

Tablelll-78 Survey Method
Tab|e|||_79 Methods Of Cyber \/iOlenCe ...............................................................................
Tablelll-80 Student-Adult Experience Rates by Type of Cyberbullying «««««-sseeeresesieenenes

Tablelll-81 Personalized Media Training across LIfECYClE -+«
Tablelll-82 Supporting Media Education for Vulnerable Populations -«+-«««-weereeeeessinns
Tablell-83 Host @ Media EUCALION EVENL -++----++cseeseeserserrmeerneiniiieseesiesseesese s
Tablelll-84 Support for Media EQUCALION EXPErtSE <+ +reersesseessmsssmssiisisssisicisins
TablelI-85 Community Media CENter INALIVES «+++++++++++++++++++sssseereesserins
Tablelll-86 Viewer Media Center Status by Living Area and Metropolitan Government «--------+---
Tablelll-87 Program of the 2022 Media Festival for Those with Disabilitigs -+

Tablelll-88 2022 Barrier-Free Content Competition Awards Ceremony and Conference

Tablelll-89 On-site Verification Measurement Items for Telecommunication Quality Disputes -+ 205

Tablelll-90 Operation of the Telecommunications Dispute Resolution Committeg -« 205
Tablelll-91 Telecom Dispute Mediation Applications in the First Half of 2022 «+------eeeeeeeeenene 206
Tablelll-92 Comparison of the Type of Telecom Dispute Resolution Application «««««««xsees- 206
Tablelll-93 Comparison of the Type of Telecom Dispute Resolution Application «««-«------eee- 207
Tablelll-94 Comparison of Telecom Disputes ResolULions by Year «««--weeesrniin 208
Tablelll-95 Telecom Dispute Mediation Processing in the First Half of 2022 «+-----eeeeeeeeeens 208
Tablelll-96 Telecommunication Dispute Resolution Processing in the First Half of 2022 +-++++-+--- 209
Tablelll-97 Operate a One-Stop CONSONG SEIVICE «+++++++++swxssrrsressrsssimseisiiniiisiiiiiis 214
Tablelll-98 Details on Cooperation with the Dasan 120 Call Center -« 215
Tablelll-99 Status of Kakao's ReSponse to the Breach -+« -wweeremiesiie 218
AppendixTable-1 Execution of the Budget in 2022 «++++«+xxwessesseessesssmsssissiisisiiisiins 223
AppendixTable-2 Budgets and EXpenses by Program «-++ -+ seesrmssisssmisniisnicis 223
AppendixTable-3 Assets and Liabilities of the Broadcasting Communications

DEVEIOPMENE FUNG e vereesseesses e 224
AppendixTable-4 Income and Expenses of the Broadcasting Communications

DEVEIOPMENE FUNG ++++vsseessesssesssess s 204
AppendixTable-5 The List of General Meetings and Agenda of the Commission ««««--«-wweeeeee 225
AppendixTable-6 Monthly Major Achievement of 2022 «+++-++++wsssrrssesssrresinsinisinssi e, 232

AppendiXTab|e_7 ACrOnymS ............................................................................................... 248



List of Figures

Figure | _1 Global GDP OUt|OOk by the IME OECD .................................................................... 3

Figure 1 -2 The Most Significant Downside Risks to the Global Economy in 2022 and 2023 -+ 4
Figure 1 -3 Global Entertainment and Media INdustry FOrecast ««« -+ wersersersersesessnnsnsenens 5
Figure | -4 Global Digital and Non-Digital E&M Ad ReVENUE +++++eeessressmsssessisiicies 5

Figure 1 -5 Global OTT Subscriber Trends and Outlook
Figure | _6 Change in the Revenue Share ...............................................................................

Figure | -7 Trends of Broadcasting Business Sales by Medium(2019-2021) «+----eereeereereeeee 10
Figure | -8 Trends of the Share of Broadcasting Business Sales by Medium (2019-2021) -+ 1
Figure | -9 Share of Terrestrial Broadcasting Business Sales by Medium (2019-2021) -+ 1
Figure | =10 Trends of the Share of Broadcasting Business Sales of CATV (2019-2021) -+ 12
Figure | =11 Trends of the Share of Broadcasting Business Sales of Satelite TV (2019-2021) -+ 12
Figure | -12 Trends of the Share of Broadcasting Business Sales of IPTV (2019-2021) -+ 13
Figure | -13 Trends of the Share of Broadcasting Business Sales of PPS(2019-2021) -+ 14
Figure 1 -14 Trends of the Number of Mobile SUDSCTIDEFS - eerererssmsesss 15

Figure | _‘|5 Status Of the \Mred Telecom Service ...................................................................
Figure | -16 Sales of the Domestic Telecom Service

Figure | -17 Changes in Internet Use dug to COVID =19 «++-++essemsesssesssmmssssnissiisisciscs 17
Figure | -18 Flowchart of the Telecommunications DiSpUte RESOIULION «++:+----x-vxweserseereeeseneens 18
Figure1-1  The Standing Commissioners of the Fifth-Term Commission -+« 25
Figure Il _2 Organizational Chart Of the Commission .............................................................. 26
Figure 11 -3  Vision and Policy ODJECHIVES «+++w++++ewsrssresmsssesssssmsssssissscis i 41

Figure”l"l Broadcast Advertisement Revenue ......................................................................
Figurelll-2  Broadcast Advertisement Types (7 = 3)

Figurelll-3  Public Hearing on Broadcaster Ownership and Cross Ownership «-«-««-«--eeeeeeeeee 49
Figurelll-4 Discussion on Media Integration At (draft) -« e 53
Figurelll-5 2022 International OTT Forum Program Organization and Poster -«--««--«-wseeeeeeeenene 56
Figure”l_G PhOtOS from 2022 |nternationa| Oﬁ FOrUm ........................................................... 56
Figurelll-7  The Current Status of the OTT Platform Landscape « s 58
F|gure”|_8 Preferences on O'l_l' Content .............................................................................. 59
Figurelll-9  Preferred Content [Country of Origin of Content Viewed in the Past Year] -+ 59
Figurelll-10 Inconvenience of USING the K-CONLENE «+++++++++++wxsesssesssesersssssiissiiiniiiiicnns 60
Figurelll-11 Support for the Revitalization of Local Content -+« «+wwseereeesssc 62
Figurelll-12 Local Broadcasting Revitalization Roundtable -« eeeeesmssessies 64
Figurelll-13 Debate on the Public Broadcasting's Public Accountability and

the CONVENEION SYSLEM «++x+wsssesseesserssess ittt 68
Figurelll-14 List of CCTV Footage Provided to BroadCasters «« -« 80
Figurelll-15 Summer Disaster Preparedness Efforts by Inspecting the Broadcast Facility

(Yongmunsan Transmission Station on JUn. 9) ...................................................... 82
Figurelll-16 Check on Voluntary Prevention MEasUres ««« -+ 83
Figurelll-17 Help Activate the Fact-Checking Program -+« -+« 85
Figurelll-18 Facilitate Training and DEVelop CONEENL «++++«++wxwxrsrrsressemsensnesiisnis i 86
Figurelll_’lg Fact_check PR and Research Ana|ys|s ................................................................ 86

Figurelll-20 r2nd Fact-Check Week ; Day 1 EVENE PhOLOS « -+ wvswerrssssmssissssissssiissi 87



Figurelll-21 Program and Poster of the 2" FaCt-Check Wegk «++---++---seeesssreessnsnesnsieneennes 88

Figurelll-22 Reason for USING the MELAVEISE «++++++++++wsserrseessesssmsssisisisssissiis i 94
Figurelll-23 Estimated Change in the Primary Metaverse Service Hours ««+««++eeeseersneeeaenens %
Figurelll-24 Level of Satisfaction on Metaverse Bengfits « -+« rressmin. 96
Figure ll-25 Pain Points and Concerns with the Metaverse -« -« 96
Figurelll-26 Services That Needs to be Restricted in the Metaversg <« 97

Figurelll-27 Need for Ethical Principles
Figurelll-28 Content Included in the Ethical Pringiple «+«««++wseeeerrnrsnnssn s 98
Figurelll-29 Highlights on the Smartphone App Pre-Loading Guide ««++«+ s sessesseeseeesenenens
Figurelll-30 User Protection Evaluation COmMIttee MEEting «----wwsweeesesessmsssensnesineens
Figurelll-31 Media Coverage of the User Protection Practice ASSESSMent «+«-««-«xwseeeeresseeee:
Figurelll-32 Collaboration on the Early Warning of Telecom Financial Crime -+
FigUreHl‘BS 10 Smartphone SeCUrity TlpS ............................................................................

Figurelll-34 False and Misleading Advertising by Onling Advertisers «+«+«+«++«eseesesesssiiiens
Figure lll-35 Media Coverage on Keeping User Notices Clear, and Making Cancellations

aNd REFUNGS SIMPIE ++++++-v++esevess s, 112
Figure|ll-36 This is How Carrier-Affiliated Paid Value-Added Services are Improved, -« 113
Figurelll-37 Four Telecom Companies Revise their Terms and Conditions,

Release Press Release on Homepage and App IMprovements ««««««-«««-xweeeeeeeees 115
FIQUIEIIT-38 WOTK FIOW -+ +ervs et
Figurelll-39 Fair Competition System (Operated by KAIT)

Figurell-40 Promote Education to Address False and Misleading Ads ««««+-+-eseeereresesssennn 17
Figurelll-41 Examples of not Providing a Cancel Link on SUBSCTIPLION =« xsxseserereesesssinnens 120
Figurelll-42 Examples of Providing an Cancel Link on SUDSCTIPLION =««+-«w+xxeeseseressisieiinne 121

Figurell-43 Criteria for Imposing Performance Penalties under Article 43
of the Enforcement Decree of the Telecommunications Busingss Act «-««««--=------ 125
Figurelll-44 "Basic Principles for Protecting the Users of Media Recommendation

Services Based on Artificial Intelligence; Commentary «««--- e 127
Figurelll-45 Program of the 4™ International Conference on User Protection

in the Intelligent INfOrmation SOCigty y «+++-+++++++-+++wsssesssessssmsssnissiissi 128
Figurelll-46 The 4™ International Conference on User Protection

inthe Intelligent Information SOCietYJ ................................................................. 128
Figurelll-47 Legal Commentary on Act on the Protection and Use of Location Information -+ 133
Figurelll-48 Promote the Excellent Business Model Praject for Location Information -+« 134
Figure lll-49 Quality Indicator on the Emergency Rescue Location Information ««-«««----w-eeeeee 140
Figurelll-50 Changes in the Review Items and Scoring of an Identity Verification Authority -+ 142
Figurelll-57 Criteria for Designation of the Identity Verification Service Providers

and the Screening Results of Applicant Entity «-+++-+-sssesseeessemssmssnisnniscis 143
Figurelll-52 Video and Poster of “My Home Pay TV Subscription Information,

Now Confirm it with Text Message” .................................................................... 145
Figurelll-63 Media Coverage of the Expansion of One-Stop Transition SErvices -« 146
Figure|ll-54 How to use the One Stop TranSition SErvICe « -+« e 147

Figurelll-55 Promote the Refund of Collective Building DISCOUNtS ««x-wxxeereeeseeseseiesniinns 148



List of Figures

Figurell-56 Three Telecom Carriers’ Application Form for Used Phone Compensation Program - 153

Figurelll-57 Screen with Consultation Application Subtitle ««« -« 157
Figurelll-58 Change in the Ad Market Share by Medium (2012-2021) «+-+exerereereeesneeieenes 159
Figurelll-59 Examples of Linked Programiming « s ssssessrsssssisiniiiiniinsisii s 162
Figure llI-60 Establishment of a High-Level Interagency Consultation to Ensure

the “Right to be Forgotten” for victims of digital Sex crimes -+« eseeeeeesseennes 165
Figurelll-61 Poster of the Discussion on Technical and Administrative Measures - 168
Figurelll-62 Digital Sexual Assault ProteCHION SCreen -+« «+x e 169
Figurell-63 Statistics of Spam Distribution from the First Half of 2022 +--+-+----eeeeeeeneieens 171
Figure lll-64 Highlights on the Information and Communication Network Act Briefing Session

and Related Organization ««+++«+wssswsssesssessssmsss i 175
Figurelll-65 Inspections on Mass Text Message Senders and Cases - - 178
Figurelll-66 2022 Digital Ethics Competition and the Ceremony of the 2™ Government

AWard fOr EXCe”enCe in User PrOteCtiOn ............................................................. 180
Figurell-67 Digital Ethics Week 2022 Card NBWS -+ +xrseesserssesssissiisssissiisiisiiis 185
Figurelll-68 Experience with Cyberbullying-Perpetration and Victimization Rates -« 187
Figurelll-69 Cyberbullying Victimization/Perpetration and Main Methods ««-+-wesesesesreeenes 188
Figurelll-70 CharaCteristics of Cyber ALLACKS «+++++++ssrsseesseessesssmesiessiinsistisci s 189
Figurelll-71 Digital Hatred AWArENESS LEVEl -+ +wsrsrerrer st 189
Figurelll-72 Public AWareness on Cyber VIDIENCE «+++-+-+--+wsrrmmrermrsiess 190
Figurell-73 Creator Digital Ethics Competency Guidebook Cover and Highlights - - 191
Figurelll-74 Featured Lectures on Media Education Online Platform “Medion” «------eeeeerees 193
Figurell-75 Implementing Personalized TV Product Features for the Visually

and Hearing IMpaired in 2022 «+:+++++w++esssesssesssessseissnsssnisiisii s 198
Figurell-76 2022 Photos from the Barrier-Free Competition Awards Ceremony -« 202
Figurelll-77 Viewers’ Rights Information Center(Midiln) and Main Page -+ eeeeeeesisnenes 203
Figurelll-78 Plenary Session of Telecommunications Dispute Resolution Committeg -+« 204
Figurelll-79 On-site Verification of Telecommunication Quality =« 204
Figurelll-80 2021 Telecommunications Dispute Resolution Casebook y -+« weeeseereseeess 210
Figurelll-81 "Major Dispute Cases;
Figurelll-82 Opening Ceremony of the "Online Service Damage Consultation Center -+« 212
FIQUIE =83 NAMING CONLESE « e+ esseestrssessees et 213
FIQUIEll-84 Media COVBIAGE -+ w+++s+ssssesess s siss e 213
Figure lll-85 Office Area of the Online Service Damage Consultation Center «««++wweeseesreens 214
Figurelll-86 Roundtable Discussion on Countering Onling Rights Violgtions ««--««+«-«xxeeeeeeees: 215
Figurelll-87 Media Coverage on Onling Damage 365 CENter -« «+xw e 215
Figure [lI-88 Promotion on the Online Damage Counseling SyStem -« e eeemesicricsens 216
Figure lI-89 Counseling Reception Trends on the Online Damage 365 Center «+«+«+x+xeeereeseess 216
Figure llI-90 Before and after the establishment of the Online Damage 365 Center «««+wweeeve 217
Figurelll-91 Before and after the establishment of the Online Damage 365 Center -+ 217

Figure ll-92 Hyojae Kim, Commissioner, on-site inspection of Kakao damage response
(OCt 20' 2022) ................................................................................................ 2’]8



g and Communications Status of the Policy Objectives of the Broadcasting and Communications
Policy Environment Korea Communications Comm Policy Outcomes in 2022 Appendix

Broadcasting and Communications Policy
Accomplishments Presented in Graphs

CONTENTS




Korea Communications Commission Annual Report 2022

&,

Y




~—
1

Broadcasting and
Communications
Policy Environment

- >

hN







1. Trends in the Global Macro Economy and Broadcasting and Communications Markets

Broadcasting and Communications Palicy
Environment

sydels) ur pajuasald syuawysljdwoddy
£d1104 suonesjunwwo) pue Suliseapeolg

1 | Trends in the Global Macro Economy and Broadcasting and
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a. Trends in the Global Macro Economy

In 2023, the global economy is expected to face a slowdown in GDP growth due to the impact of
the war in Russia and Ukraine. Additionally, inflationary pressures are expected to persist (Samil PwC
Management Research Center, 2023). The international situation remains unstable, with ongoing wars
in Russia and Ukraine, as well as tensions between the U.S. and China influenced from Europe, Russia
and the Taiwan issues. These factors are anticipated to negatively impact the global economy
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(Seongwook Hong and Jeongmin Han, 2022).
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(Unit : Persons)

Re-emergence of the winter health crisis
Additional security and geopolitical threats including the Taiwan issue

China’s economic absence and real estate risk

Rapid capital outflows and inflows due to differences in the pace of monetary
policy normalization between developed and emerging economies

Major economies experiencing decreased finances
Uncertainty in the path and rate of change of monetary policy
Disruption of global economic supply chains

Prolonged warfare between Russia and Ukraine

Continued inflation

Korea Institute for International Economic Policy(2022)

According to research conducted by the Korea Institute for International Economic Policy (2022),
the most significant downside risk to the global economy in 2022 and 2023 is the continuation of
inflation, with 42 experts identifying it as a risk factor. The prolonged Russia-Ukraine war was cited as
the next major issue. These two factors are expected to have a significant impact on global economic
conditions in 2023.

When considering the outlook for major economies, it is expected that the United States will
experience the tightening effects of cumulative interest rate hikes. However, instead of a full recovery,
the economy is likely to undergo a soft landing. Europe, on the other hand, remains in a recession due
to energy consumption curbing policies. Economic activity is anticipated to improve in 2023 as these
energy restrictions are eased. In China, the recession was primarily caused by the “Zero corona” policy.
However, the abolition of this policy is seen as an opportunity for the economy to rebound (Samil PwC
Management Research Center, 2023).

The domestic market, which heavily relied on exports, is sensitive to the global economic situation.
Given the significant impact of the domestic economic conditions on the media industry, including
advertising, it is crucial for the media sector to closely monitor the global economic situation. Moreover,
as the domestic media industry increasingly generates revenue from the global market, the global
economic conditions can directly affect the domestic media industry as well.

b. Trends in the Global Broadcasting and Communications Market

After experiencing a decline in 2020, the global media market rebounded in 2021 and is expected
to continue growing in 2022 and beyond. The growth of the global media market is primarily driven by
the digital space. While the traditional broadcasting market is expected to shrink, the digital market is
predicted to continuously expand. However, the growth rate is anticipated to slow down due to the
rapid expansion of digital players, including OTT services, amid the Covid-19 pandemic.
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1. Trends in the Global Macro Economy and Broadcasting and Communications Markets

FEUCREEN Global Entertainment and Media Industry Forecast
(Unit : %)

I Global E&M revenues (US 1 trillion) - ®-E&M year-on-year growth(%)
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Note | Performance data for 2021, Estimates for 2022-2026
Source | PwC Global Entertainment and Media Outlook 2022-2026, Omdia; from PwC (2022)

As shown in Figure -4 below, the share of digital media in the total media market is expected to
increase in the future. The digital transformation has accelerated due to the pandemic, leading to the
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widespread utilization of digital media across all areas of society. This trend is likely to intensify further.
One notable change that has occurred during the pandemic is the increased reliance on media for public
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activities, including work and education. Telecommuting and remote education have become more

prevalent, resulting in an increased dependence on digital media in the public sphere. This shift has
significantly contributed to the growth of the digital market.

Global Digital and Non-Digital E&M Ad Revenue
(Unit : USD 1 trillion)

¥ Digital M Non—digital
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Note | Performance data for 2021, Estimates for 2022-2026
Source | PwC Global Entertainment and Media Outlook 2022-2026, Omdia; from PwC (2022)

One of the fastest-growing sectors during the pandemic has been OTT (Over-the-Top) services.
However, recently, subscriber growth in this sector has been slowing down primarily due to increased
competition. Even well-established players like Netflix and Disney Plus have experienced subscriber
losses.
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1. Broadcasting and Communications Policy Environment

BN Global OTT Subscriber Trends and Outlook
(Unit : USD 1 million)
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Source | statista (https://www.statista.com/forecasts/1207843/ott-video-users-worldwide)

Due to the recession and reduced consumer expenditure, digital sectors that rely on advertising,
such as AVOD (Advertising Video on Demand) and FAST (Free Ad-Supported Streaming TV), are
experiencing growth, while sectors dependent on consumer spending, such as SVOD (Subscription
Video on Demand), are facing challenges. PwC (2022) predicts that the digital landscape will undergo
reorganization around the advertising field by 2026, as illustrated in the figure below. However, it is
important to note that this trend is subject to change depending on economic trends.

0Bl Change in the Revenue Share
(Unit : %)

—®- Consumer expenditure  —®- Ads —®~— Internet Access

35- @ ©35.1%
__———_——/\ ?—<. 33.51%3
P { ]
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[ ]

20-
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Note | Performance data for 2021, Estimates for 2022-2026
Source | PwC Global Entertainment and Media Outlook 2022-2026, Omdia; from PwC (2022)
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2. Status of the Broadcasting and Communications Market

Status of the Broadcasting and Communications Market

a. Domestic Broadcasting and Communications Productions and Export Volume

The domestic telecommunications equipment market, which had been steadily increasing,
experienced a decline from KRW 35 trillion in 2021 to KRW 33.8 trillion in 2022. Conversely, the market
for broadcasting devices saw growth, rising from KRW 3 trillion in 2020 to KRW 3.9 trillion in 2022. The
market size of telecommunication services, broadcasting services, and information services has been
consistently increasing each year.

(Unit : KRW 1 million)

Communications Equipment 34,417,651 35,284,243 33,840,444
Broadcasting Equipment 3,000,045 3,483,212 3,979,497
Communications Service 36,757,033 37,386,325 37,635,037

Broadcasting Service 19,544,081 20,183,493 21,796,996
Information Service 24,519,123 26,662,590 27,948,648

P : Preliminary, E : Estimate, Information services refer to the Internet service
Monthly Survey of ICT Statistics, Ministry of Science and ICT, 2022

The export volume of telecommunications equipment has shown steady growth over the past three
years. However, there has been a significant drop in the export volume of broadcasting equipment in
2022.

(Unit : USD 1,000)
Communications Equipment 13,208,252 16,170,855 17,584,093
Broadcasting Equipment 469,242 570,632 74,524
Total
P : Preliminary

Monthly Survey of ICT Statistics, Ministry of Science and ICT, 2022
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1. Broadcasting and Communications Policy Environment

b. Status of the Advertising Market

The advertising market is projected to continue its growth, primarily driven by the mobile ad market.
After a decline since 2016, broadcast advertising experienced a recovery in 2021 as TV viewing time
increased during the pandemic. In 2022, with the easing of distancing measures, broadcast viewing time
decreased. However, it is anticipated to continue growing as major events like the World Cup garner
significant attention. The future development of the broadcast advertising market in 2023 is yet to be
determined.

IELEREEN The Status of the Broadcasting Advertising Market (Unit : KRW 1 million)

2022 2023
(Estimate) | (Estimate)
(Rate of | (Rate of
Change) | Change)

Broadcast | 4,135,069 = 3,950,057 3,931,829 3,771,046 3,484,137 4,053,056 4,242,410 @ 4,521,309
Advertising | (-7.4%) (-4.5%) (-0.5%) (-4.1%) (-7.6%) (16.3%) (4.7%) (6.6%)

2016 2017 2018 2019 2020 2021

Classification| (Rate of | (Rateof | (Rateof | (Rateof | (Rateof | (Rateof
Change) | Change) | Change) | Change) | Change) | Change)

2,319,341 2,310,264 2,347,956 = 2,372,993 | 1,920,054 2,020,766 @ 1,975,284 | 1,975,391

Print (-04%) = (-04%)  (16%) = (11%)  (-191%)  (52%) = (-23%) | (0.0%)

Online 2,173,087 | 1,909,192 = 2,055,449 | 1,871,643 1,839,362 @ 1,779,736 @ 1,546,585 1,496,276
(PC) (21.2%) (14.9%) (19.7%) (14.1%) (15.4%) (6.3%) (0.2%) (10.2%)

Online 1,981,637 | 2,865,945 3,661,755 @ 4,650,286 5,689,016 | 6,223,908 6,476,161 7,341,392
(Mobile) (44.2%) (44.6%) (27.8%) (27.0%) (22.3%) (9.4%) (4.1%) (13.4%)

1,088,532 | 1,305,948 1,329,898 1,256,765 = 835,759 | 930,197 981,931 | 1,019,903

Outdoor 26%) | (200%)  (18%) = (-55%)  (-335%) (113%)  (5.6%) = (39%)

Others | 464991 412056 428009 504196 351960 509712 545448 543812
(-84%) | (-114%)  (41%) = (175%)  (-302%) (448%)  (7.0%) = (-0.3%)

Total | 12162657 | 12,753,463 13,755,886 14,426,928 | 14,120,289 | 15,517,375 15,767,817 | 16,898,084

(3.2%) (4.9%) (7.9%) (4.9%) (-2.1%) (9.9%) (1.6%) (7.2%)

Source | Ministry of Science and ICT, Korea Broadcast Advertising Corp. (2022)
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2. Status of the Broadcasting and Communications Market

When examining broadcast advertising by medium, terrestrial TV advertising, which has been on a
continuous decline since 2016, experienced a temporary downturn during the coronavirus pandemic.
The outlook for 2023 suggests a slight increase, but the possibility of further decline cannot be ruled
out due to the economic downturn and the introduction of Netflix's advertising plan. PP witnessed a
slight decline in advertising for 2020 but saw an increase in advertising revenue during the pandemic
period. It is expected to continue growing in 2023. However, similar to terrestrial TV, there are several
adverse factors such as the recession, which pose a risk of a downward trend in broadcast advertising

from 2023 onwards.

IEBEREZY The Status of the Broadcasting Advertising Market by Medium

(Unit : KRW 1 million)

2016 2017 2018 2019 2020 2021 (Es%iorﬁgte) (Esztgﬁ:te)
Classification | (Rate of (Rate of (Rate of (Rate of (Rate of (Rate of
Change) | Change) | Change) | Change) | Change) | Change) (Rate of (Rate of
Change) | Change)
Terrestrial TV 1745314 1551679 1421935 1244653 1,106,607 1,359,684 1,382,173 1,427,471
(-97%) = (-11.1%)  (-84%) = (-125%) (-11.1%)  (22.9%) (1.7%) (3.3%)
Terrestrial 7,247 5,287 4,404 2,340 2,580 2,195 2,262 2,545
DMB (-295%) @ (-27.0%) @ (-16.7%) @ (-46.9%) @ (10.3%) | (-14.9%) (3.1%) (12.5%)
Radio 239,915 253,015 | 207,309 208,481 232,980 259,767 254176 | 262,030
(-6.6%) (5.5%) (-18.1%) (0.6%) (11.8%) (11.5%) (-2.2%) (3.1%)
pp 1,895,123 1853673 1,990,163 2,002,092 1891678 2,182,364 2,354,356 2,580,708
(-5.5%) (-2.2%) (7.4%) (0.6%) (-5.5%) (15.4%) (7.9%) (9.6%)
0 134,585 139,124 140,775 139,140 114,539 109,012 110,262 111,853
(-7.3%) (3.4%) (1.2%) (-1.2%) @ (-17.7%)  (-4.8%) (1.1%) (1.4%)
Satellite 28,300 47,972 51,130 50,039 33,210 32,978 32,319 31,349
(17.8%) (69.5%) (6.6%) (-2.1%) | (-336%)  (-0.7%) (-2.0%) (-3.0%)
PTV 84,586 99,307 116,113 124,301 102,544 107,056 106,861 105,353
(-6.3%) (17.4%) (16.9%) (7.1%) (-17.5%) (4.4%) (-0.2%) (-1.4%)
Total 4,135,069 | 3,950,057 | 3,931,829 | 3,771,046 | 3,484,137 | 4,053,056 | 4,242,410 | 4,521,309
(-7.4%) (-4.5%) (-0.5%) (-4.1%) (-7.6%) (16.3%) (4.7%) (6.6%)

Source | Ministry of Science and ICT, Korea Broadcast Advertising Corp. (2022)
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c. Status of Broadcasting by Medium

Between 2019 and 2021, most broadcast media saw revenue growth, except for cable TV operators
(SOs) and satellite broadcasting. This trend can be attributed to the overall increase in media
consumption during the pandemic, as people were less likely to travel and engaged more with media
while adhering to distancing measures. However, CATV SOs and satellite broadcasting continued to
witness a decline in subscribers and revenues. This can be attributed to their lack of competitiveness
with IPTV services and the widespread availability of OTT platforms. As mentioned in the previous
section regarding advertising, the advertising market is likely to deteriorate due to the economic
recession in 2023. Furthermore, users’ media spending is expected to decrease as a result of the
economic downturn. Consequently, the overall environment may have a negative impact on each
broadcast medium.

(Unit : KRW 100 million, %)

2019 2020 2021

50
0§18 70742

bl

35
3168 35665
0z 1938 18542
SH85 538 5210
% g 15
() [ e ' ' l
CE]%\

&

Terrestrial TV Terrestrial DMB SO RO Satellite TV PP

D o

) e— £
- £
g

13

Q) o=

123

DD » s
3

Terrestrial DMB includes WTN DMB and Korea DMB.
Ministry of Science and ICT-Korea Communications Commission(2022)
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2. Status of the Broadcasting and Communications Market

Trends of the Share of Broadcasting Business Sales by Medium (2019-2021)
(Unit : %)
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Source | Ministry of Science and ICT-Korea Communications Commission(2022)
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When examining the share of each medium, it is evident that IPTV’s share is increasing, as indicated

by the revenue trend. On the other hand, the share of cable TV operators (SOs) and satellite
broadcasting is declining. PPs are experiencing an increase in revenue but a decrease in the share.

Share of Terrestrial Broadcasting Business Sales by Medium (2019-2021)
(Unit : KRW 100 million)

LOISSILULLIOY SUOIEIIUNLILIOY B3IO0Y|
3y} 40 SaAIIRIGQ Adljod Y3 JO Sniels
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; 1= Sales of broadcasting : ~
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2021

Bl v
110(0.3%)
2020 “ rovin [ s

101(0.3%)
2019 7,089(20.2% 35,168

2207 Ul sawomnQ A1jod
SUOMEILNWILWIO) pue Sulsedpeoig

Source | Ministry of Science and ICT, Korea Communications Commission(2022)
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1. Broadcasting and Communications Policy Environment

Trends of the Share of Broadcasting Business Sales of CATV (2019-2021)

(Unit : KRW 100 million, %)

é Licence fees 1= Homeshopping 1= peyicerent(sales) @) Ads
° transmission fees  **
9 ﬁi?;ﬁ;ﬁgﬁ“ and - Sponsorship ﬁ Other businesses
123(0.7%) 230.1%)
2021 ] 18,542
300.2%
120(0.6%) 28(0.1%)
2020 1 19,328
29(0.1%)
760.4%) 30(0.1%)
2019 ] 20,227
57(0.3%)

Source | Ministry of Science and ICT, Korea Communications Commission(2022)

Trends of the Share of Broadcasting Business Sales of Satelite TV (2019-2021)

(Unit : KRW 100 million, %)

é Licence fees = Home shopping transmission fees

= Device rent(sales) @ Subscription and installation

118(2.3%)
2021

149(2.8%)
2020

2019

129(2.6%)

@) Ads
[fﬂ Other businesses

59(1.1%)

5,210
6(0.1%

62(1.2%)

5,328
6(0.1%)

60(1.1%)
5,485
5(0.1%)

Source | Ministry of Science and ICT, Korea Communications Commission(2022)
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2. Status of the Broadcasting and Communications Market

In the case of terrestrial broadcasting, as advertising has recovered during the coronavirus pandemic,
the proportions of the main revenue streams - broadcast license fee, retransmission, advertising,
sponsorship, and program sales - have remained relatively stable over the past three years. However,
it is worth noting that the share of program sales has continued to grow. Program sales increased from
KRW 700 billion in 2019 to KRW 900 billion in 2021, representing an increase of approximately KRW
200 billion over two years. When examining the composition of the cable TV operator (SO) broadcasting
revenue, it is evident that the share of home shopping transmission fees is increasing, while the share

of subscription fee revenue is decreasing. =

3

Satellite broadcasting operators, similar to CATV operators, are witnessing a decline in subscription
fee revenues, while home shopping fees are accounting for an increasing share of the total broadcasting
revenues. In the case of IPTV, both broadcasting fee revenue and home shopping fee revenue are
increasing. However, home shopping fee revenue is playing a more significant role in terms of growth
and the overall share. It is a common phenomenon across CATV, satellite broadcasting, and IPTV to
observe an increase in home shopping transmission fees as a percentage of total broadcasting business
revenues.

JuBWUoNIAUT Aljod
SUOI3EIILNWWIOY) pUE SUISEIPRO.Ig

A=0BEPA Trends of the Share of Broadcasting Business Sales of IPTV (2019-2021)
(Unit : KRW 100 million, %)

é Licence fees = Home shopping transmission fees = Device rent(sales)

Q)) Ads @ Subscription and installation Other businesses 3
1,071(2.3%) 534(1.2%)
2021 d 4,38
\—649l1_4%l
100902.4%— — 49501.2%) 53
\— 681(1.6%) r
1,232(3.2%) 525(1.4%)
0 | -
\_ sga(1 5% n

Source | Ministry of Science and ICT, Korea Communications Commission(2022)
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I . Broadcasting and Communications Policy Environment

A noteworthy aspect of PP’s revenue is the increasing share of broadcast programming revenue and
program sales. While PP’s advertising revenue has seen growth during the pandemic, there is a likelihood
of the advertising market deteriorating due to the recession in 2023. As a result, the share of
copyright-based revenue, such as broadcast programming revenue and program sales (which represent

the fees for program usage), is expected to increase.

ZEUBEE] Trends of the Share of Broadcasting Business Sales of PPs(2019-2021)
(Unit : KRW 100 million, %)

AT Home shopping @) Ads ﬁ gﬁgéig%nsofbroadcasting @ Sponsorship
1= Sales of broadcasting Events @ Eecﬂ%ggs)fbroadcasting Other businesses

e programs

3,077(4.1%) £413(0.5%)

11200.1% 2.16512.9%)

2,732(3.9%) 428(0.6%)

80(0.1%) 1,726(2.4%)

2,725(3.8%) /— 981(1.4%)
—Jﬂ"”

7710.1%) 1,67102.4%)

d. Status of the Communications market

The telecommunications market can be categorized into wired telecommunications services,
wireless telecommunications services, telecommunications resale, and brokerage services. The
domestic mobile phone subscriber market continues to grow. However, the number of mobile phone

lines has already surpassed the population, indicating market saturation.
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2. Status of the Broadcasting and Communications Market

Trends of the Number of Mobile Subscribers

(Unit : Lines)
76,992,107
68892 541 70,513,676 72,855,492 I @ I
66,355,778 e p °
- ———
27607846 28,828,480 29,261,390 29,881,825 30,650,174
' ° ' ° ° ° L
17,409,116 18.120,1 90 17,388,291 17,466,923 17,500,419
o A Iﬂ- 710 ° ;
13349363 14,1835 e 15181867 ————16082.267
°
7.989.453 7749516 9,111,285 10,355,077 12.829.247
Dec. 2018 Dec. 2019 Dec. 2020 Dec. 2021 Dec. 2022
-@- SKT -o- KT -0- LG+ ~©- MVNO —®- Total

Source | Ministry of Science and ICT (Feb. 3, 2023) <(As of Dec. 2022) Wireless Communication Service Subscription Status>

ARSI Status of the Wired Telecom Service
(Unit : KRW 100 million, %)

23,537,333
22,944,268 i
22327182 sl
21,154,708 oA . o °
[ ]
14,334,357
S 13,600,362
-\,\m?u1,954 11,621,413
o ° ° :_\ °
11,513,330 11,081,145 10,959,730 10,966,060 11,158,519
Dec. 2018 Dec. 2019 Dec. 2020 Dec. 2021 Dec. 2022
~®- localphone — @~ High-speed Internet — @ - Internet telephone

Source | Ministry of Science and ICT (Feb. 3, 2023) <(As of Dec. 2022) Wireless Communication Service Subscription Status>
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(Unit : KRW 1 trillion)

374,746 380,107 380,211 372,784 364,621 367 570
- ————————o— " .

246421 251,795 i 244,519 240,755 245,533

106,658 106,227 105,830 105,543 101,557 100,898

21,667 22,085 21,819 22,722 22,309 21,139

2015 2016 2017 2018 2019 2020
Wired Wireless Telecommunications resale  _ & Total
communication services communication services and brokerage services

Ministry of Science and ICT(2022)

Both the fixed-line telecommunications market and the high-speed internet market are
experiencing growth. However, the wired telecommunications market is also approaching saturation
due to evolving social structures, including the rise in single-person households. Although the number
of mobile and fixed-line subscribers continues to increase, the revenue of domestic tele-
communications services has shown a slight decline from 2015 to 2020, with some fluctuations. The
lack of growth in telecom services can be attributed to market saturation and the challenge of
generating added value following the introduction of 5G technology.

e. Changes in the Broadcasting and Communications Policy Environment

COVID -19 has expedited the digital transformation that was already in progress. Instead of altering
the course of change, the pandemic accelerated its pace (Changhee Noh, 2020). As observed, the OTT
market experienced significant growth during the pandemic. This can be attributed to the increased
usage of OTT platforms by users during the period when social distancing measures limited outdoor
activities. Although the growth rate of OTT has now moderated, the video market is undergoing a
reorganization centered around OTT platforms.

16 Korea Communications Commission Annual Report 2022



2. Status of the Broadcasting and Communications Market

(Unit : %)

= \ery much increased = Increased About the same
Decreased s Decreased very much Decreased

People without fsi/= s,
levithout a5 - 65.4 46[23 278 68
Based on PCs
People with
i 4 1 80.2 siglo 89 109
People without EEF=5%
o e it 371 0502 620 07
mobile devices People with [
ipaniivl 415 635 1§24 323 42

Ministry of Science and ICT, National Information Society Agency(2021)

According to the figure presented above, 27.8% of respondents reported an increase in PC usage,
while 62.0% of respondents stated that their mobile device usage has increased compared to before
the pandemic. These findings indicate a heightened reliance on digital media during the pandemic.
Furthermore, the use of emerging digital media formats such as the metaverse has also witnessed
growth during the COVID -19 pandemic, further amplifying the ongoing process of digital
transformation.

Korea stands out as one of the few countries where domestic content holds a strong competitive
edge, and domestic platform operators like Kakao and portals hold a significant share of the digital
market. However, the influence of global operators in the digital media market is growing. Similar to the
global landscape, Netflix dominates the SVOD market in Korea, while YouTube dominates the AVOD
market. Unlike the international scene, domestic operators like TVing and Wave have managed to
establish higher competitiveness compared to global operators such as Disney Plus, a global SVOD
platform operator apart from Netflix. Consequently, other global operators have faced challenges
entering the Korean market since the arrival of Disney Plus. However, domestic operators are
experiencing financial challenges in supplying the high costs of content in a fiercely competitive
environment.

In the current landscape, SKB and Netflix find themselves in conflict over network fees, resulting in
an ongoing lawsuit. Furthermore, there have been claims of underpayment by Google. Additionally, the
issue of Netflix acquiring intellectual property rights for domestic content remains a persistent concern.
Alongside these mentioned challenges, it is crucial to develop a strategic response to address the
increasing influence of global operators.
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As the digital media landscape expands and competition becomes more intense, disputes between
operators are becoming increasingly common. These disputes manifest in various forms, including
conflicts between content and platform providers, disputes between broadcasters and outsourced
production companies, and conflicts between telecommunications carriers and global platform
operators (Korea Communications Commission, Feb. 2, 2023).

Withdrawal of application,

Apphcapon Referral to another organization

}
Receipt
I

Appointment of a subcommittee
and presiding officers

(Agreement) Pre-concilation settlement
recommendation

(Disagreement)

Statement of the findings

of facts, Additional materials

Deliberation and decision of the
dispute resolunop committee

Presentation of mediation
(Acceptance) (Rejection or no indicated intentions)
Completion of mediation Failure of mediation
Preparation of mediation
agreement
Conclusion of mediation

Korea Communication Commission, Korea Association for ICT Promotion (2023)
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2. Status of the Broadcasting and Communications Market

The issue at hand is the limited growth potential in the domestic broadcasting and tele-
communications markets. This constraint is expected to lead to an increase in disputes over revenue
sharing in the future. Currently, the Korea Communications Commission plays a crucial role in mediating
broadcasting and telecommunications disputes through its mediation application process. As the media
landscape continues to evolve, the frequency of operator disputes is on the rise, underscoring the
growing significance of effective dispute mediation.

With the intensification of digital transformation, the media environment is undergoing a significant
reorganization. Consequently, accessing the current media landscape through the legal system
designed for the analog era is proving challenging. Although various efforts have been made to address
this evolving environment, there is a need to undertake a fundamental restructuring of the system to
adapt to the broader picture.

“Online video service” means an additional telecommunications service that provides
video content such as video products pursuant to Article 2(12) of the Act on the "Promotion of Motion Pictures
and Video Products; through the information and communication network.

In 2022, a new definition of “Online video service” was made in the "Telecommunications Business
Act to lay the groundwork for policies promoting OTT. However, it is challenging to perceive this as
a comprehensive institutional improvement that can effectively drive OTT-related policies. There is a
need to establish regulatory values that align with the current media landscape and undertake a broader
framework review of the system to enhance its efficacy.

In the aftermath of the pandemic, our dependence on media has significantly grown. Consequently,
there is a growing concern regarding the repercussions on users if media platforms fail to operate
adequately. Instances like the Kakao service outage in Oct. 2022 highlight the challenges users face in
their daily lives when there are disruptions in media access.

In the present media landscape, it is crucial to foster an environment that allows operators to
innovate freely while also ensuring adequate protection for users in the event of harm. In line with this
objective, the Commission has unveiled its work plan for 2023, which encompasses reinforcing
measures to prevent the dissemination of digital sexual offenses, enhancing systems to safeguard
children and adolescents, and establishing a comprehensive support system to address instances of
digital violence. (Korea Communications Commission, Feb. 2, 2023)

Korea Communications Commission Annual Report 2022 19



Korea Communications Commission Annual Report 2022

&,

Y




T
1

Status and Policy
Objectives of the
Korea Communicatio

- >

hN







1. Overview

Status and Policy Objectives of the
Korea Communications Commission

1 | Overview

The Korea Communications Commission (hereinafter referred to as “the Commission”) founded
pursuant to the "Act on the Establishment and Operation of the Korea Communications Commission.
is in charge of regulating broadcasting and communications, protecting users, and the matters related
to ensuring the independence of broadcasting communications. It aims to promote the freedom, public
nature, and publicness of broadcasting by actively responding to the convergence of broadcasting and
communications.

The key functions of the Commission include implementing broadcasting policies for terrestrial
broadcasting, general programming PP, news reporting PP, advertising programming, and reviews;
promoting viewer's rights and interests; developing media diversification policies; conducting
investigations and imposing sanctions against broadcasting communications business entities’
violations; implementing broadcasting and communications’ user protection policies; preventing the
distribution of illegal and harmful information; introducing internet ethics; and creating a secure
internet environment.

The Commission is composed of five standing commissioners, including the chairman and the
vice-chairman. Of the five, two standing commissioners, including the chairman, are directly appointed
by the President of the Republic of Korea. The remaining three are nominated by the National Assembly
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and appointed by the President!). The Commission deliberates and resolves the key issues according

to the characteristics of the collegiate system.

The laws under the jurisdiction of the Commission are as below.

1) The negotiating group of the political party which the President is or was in recommends one of the three standing commissioners, and other
negotiating groups recommend the other two.
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1I. Status and Policy Objectives of the Korea Communications Commission

IELERIE Laws under the Jurisdiction of the Commission

Date Enacted and Amended

Act of the Establishment and

* Legal basis for the foundation, organization and

Operation of the Korea administrative structure of the Commission Enacted on Feb. 29, 2008
peration . * Duties and operational methods of the Commission, | Amended on Jun. 8, 2021
Communications Commission. o T
and the organization of the standards commission
* Establishment of the basic policy directions and plans
" ) .
Framework Act on fqr broadcasting and_commumca_tlons | Enacted on Mar. 22, 2010
Broadcasting Communications | * Disaster management in broadcasting and communi-
- ) . Amended on Jun. 8, 2021
Development, cations, the establishment of the Broadcasting
Communications Development Fund
* Freedom and independence of programming and
public accountability of the broadcasting Enacted on Jan. 12, 2000

"Broadcasting Acty

* Licensing, renewal, approval and re-approval of
broadcasting business

Amended on Jun. 10, 2022

"Korea Educational
Broadcasting System Act.

* Capital and investments of the Korea Educational
Broadcasting System

* Appointment of officers and the organization of the
board of directors

Enacted on Jan. 12, 2000
Amended on Oct. 19, 2021

"Foundation for the Broadcast
Culture Acty

* Organization of officers for the Foundation of
Broadcasting Culture
* Legal basis for the Culture Promotion Fund

Enacted on Dec. 26, 1988
Amended on Oct. 19, 2021

"Special Act on Assistance in
the Development of Regional
Broadcasting.

* Establishment of the plan to assist the development
of regional broadcasting

* Establishment and the organization of the Regional
Broadcasting Development Committee

Enacted on Jun. 3, 2014
Amended on Jun. 9, 2020

Act on Broadcasting
Advertising Sales Agencies,
Etc.y

* Licensing of broadcast advertising sales agencies
and restrictions on their ownership
* Balanced development of broadcast advertising

Enacted on Feb. 22, 2012
Amended on Dec. 29, 2020

fnternet Multimedia
Broadcast Services Actu

* Licensing of internet multimedia broadcast services
* Guarantee of fair competition

Enacted on Jan. 17, 2008
Amended on Jan. 11, 2022

TAct on the Protection, Use of
Location Information.

* Classification of business operators and the system
for market entry

* Use of personal location data by emergency aid
agencies

Enacted on Jan. 27, 2005
Amended on Oct. 19, 2021

FAct on the Promotion of
Information and Communi-
cations Network Utilization and
Information Protection, Etc..

* Restriction of the collection and use of personal data
* Guarantee of the information network security

Enacted on May 12, 1986
Amended on Jun. 10,
2022

"Mobile Device Distribution
Improvement Actu

* Prohibition on discriminatory subsidization and the
announcement of subsidies

* Restriction on forming independent contracts related
to subsidies

Enacted on May 28, 2014
Amended on Dec. 29,
2020

"Telecommunications
Business Acty

* Classification of services and business operators,
competition promotion and fair competition system
* Protection system for network users

Enacted on Dec. 30, 1983
Amended on Jun. 10, 2022

"Radio Waves Acty

* Procedure for the distribution, allocation, the
recollection and reallocation of frequency bands
* Procedure for the use of radio stations, including

licensing and inspection

Enacted on Dec. 30, 1961
Amended on Nov. 30, 2021

Note | Includes legislation under the jurisdiction of the Ministry of Science and ICT.
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2. Organization and Functions

2 | Organization and Functions

a. Organizational Status

The Standing Commissioners of the Fifth-Term Commission

Sanghyuk Han, Chairman

Chairman Han earned his bachelor's degree in Law at Korea University (1989) and master's degree in
journalism at Chung-Ang University (2010). He passed the 40™ judicial exam (1998) and served as an
Executive Advisor at the Telecommunications Convergence Promotion Committee (2006~2007), Guest
Editorial Commissioner at Media Today (2006~2009), Commissioner at the local Press Commission
(2007~2010), Policy Commissioner and Co-representative of the Citizens' Coalition for Democratic Media
(2008~2019), Director of the Foundation for Broadcast Culture (2009~2012), visiting professor of the
Department of Media Communication at Chung-Ang University (2013~2019), Special Commissioner at the
Special Advertising Committee, Korea Communications Standards Commission (2014~2016) and auditor at
the Free Journalism Foundation (2019).

Hyounghwan Ahn, Vice Chairman

Vice-Chairman Ahn graduated from Seoul National University with a bachelor's degree in Western History
(1986), received a master's degree in Public Administration from Harvard University (2005), and a Ph. D.
in Political Science from Gyeonggi University (2017). Ahn was a reporter at the Korean Broadcasting System
(1991~2008), then served as the 18" National Assembly member (2008~2012), the Spokesperson of the
Hannara Party (2010~2011), Co-President of the Korean Taxpayers Alliance for Tax Accountability
(2012~2017), and research professor at the Graduate School of Journalism and Mass Communications,
Hanyang University (2018~2019).

Hyun Kim, Commissioner

Kim graduated from the Department of History at Hanyang University (1989), joined the Peace Democratic
Party in 1988 as one of the 98 people and served at the Peace Democratic Unification Research Association.
Kim served as the Administrative Officer of the Press Support Office under the Roh Moo Hyun administration
and then Press Support Officer of the Press Support Office (Director of Communications 2003~2007). Kim
became the 19" National Assembly member (2012~2016) during which she participated as a member of
the National Assembly’'s Safety Committee, Information Committee and Foreign Affairs and Unification
Committee. Kim was the Spokesperson of the Democratic Party of Korea (2017~2018), and the Third Deputy
Secretary General of the Democratic Party of Korea (2018~2020).
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Hyojae Kim, Commissioner

Kim earned his bachelor's degree in Sociology at Korea University (1980) and master's degree in Journalism
at Korea University (2010) and was a visiting fellow at the School of Foreign Service, Georgetown University
(1992). Kim served as the Society Division Vice Editor, International Division Editor, Culture Division Editor,
Vice Editor-in-Chief at Chosun Ilbo (1979~2005), and Editorial Writer of Chosun Ilbo (2004). Kim went on
to become a member of the 18" National Assembly and served as a member of the Culture, Sports and
Tourism Committee, Foreign Affairs and Trade Committee, Information Committee (2008~2011), Senior
Secretary to the President for Political Affairs (2011), and visiting professor at the Graduate School of National
Security, Korea National Defense University (2013~2014).

F ™ Changryoung Kim, Commissioner
Kim graduated from Konkuk University with a bachelor’s degree in Dairy Science (1985), earned his master's
- degree from the Department of Journalism at City, University of London (1987) and Ph. D. in Journalism
' :.’\ ) from Cardiff University (1993). Having started his career as a Seoul foreign correspondent at Associated
oy Press (1987~1988) and a reporter of the editorial bureau at Kukminilbo (1988~1995), Kim went on to serve

as a visiting research fellow at the Korean Journalism Research Institute (1997~1999), arbitration
commissioner at the Press Arbitration Commission (2003~2009), deliberative commissioner at the Korea
Broadcasting Commission (2006~2007), and the professor at the Department of Mass Communication, Inje
University (1999~2019).
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1I. Status and Policy Objectives of the Korea Communications Commission

Under the "Organizational System of the Korea Communications Commission and its Affiliation.
(Presidential Decree No. 33065, enforced on Dec. 13, 2022), the Commission consists of one secretariat,
three bureaus, two director generals, 18 divisions (directors), three teams and one affiliate organization.
The detailed organization is as shown in [Figure Il -2].

The major revision in 2022 included the establishment of the Digital Illegal and Harmful Information
Response Division (Dec. 22, 2022) to effectively combat illegal harmful content on the Internet,
including digital sex offenses. To support this efforts, three additional personnel were allocated,
including one in grade 4, one in grade 5, and one in grade 7. Furthermore, we increased the number of
personnel responsible for monitoring disaster broadcasts by one (grade 6) to ensure the prompt
dissemination of information related to social and natural disasters such as COVID -19, typhoons, and
earthquakes. Additionally, one personnel (grade 5) was added to enhance accessibility for the visually
and hearing impaired. In line with the gradual recovery of daily life from COVID -19, the Covid-19 Disaster
Broadcasting Response Team, which had reached its expiration, was abolished. Instead, the Media
Strategy and Planning Division was established as a temporary organization (Dec. 13, 2022- Jun. 12,
2023) to develop future media strategies in response to the rapidly changing media landscape.

Organizational Chart of the Commission

Vice Chairperson Standing Commissioner

Spokesperson

Secretary General
Director General for Broadcasting Policy Consumer Policy
Planning and Coordination Bureau Bureau

Policy Relations Team

Digital Media Communication Team

Broadcasting Infrastructure
Bureau
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2. Organization and Functions

b. Responsible Services of the Commission and Division of Duties

Pursuant to Article 11 of the "Act on the Establishment and Operation of the Korea Communications
Commissionu, the following matters shall be duties under its jurisdiction:
1. Matters concerning policies on broadcasting advertising, policies on the evaluation of
programming, planning for broadcasting promotion, planning for broadcasting policies, policies
on terrestrial broadcasting and policies on broadcasting channels;

2. Matters concerning the overall control of research and planning, market surveys on broadcasting
and communications, protection of the users of broadcasting and communications, promotion
of the viewers’ rights and interests and ethics relating to personal data protection;

3. Matters concerning the management of frequencies used for broadcasting services; and

4. Other matters stipulated as the function of the Commission by this Act or other Acts.

Pursuant to Article 12 of the Act, the Commission shall deliberate on and resolve the following
matters from duties under its jurisdiction:

1. Matters concerning the basic plans for broadcasting and those on the communications
regulations;

2. Matters concerning the recommendation of the directors and appointment of auditors for the
Korean Broadcasting System;

3. Matters concerning the appointment of the directors and auditors for the Foundation for
Broadcasting Culture;

4. Matters concerning the appointment of the chief executive officer, directors and auditors for the
Educational Broadcasting System;

35
o8
S
o9
Si=
3 ®
EY
3.2
==
22
gO
2SS
ﬂﬂ)
gs
EX
»n o
R

=
ek

5. Matters concerning the research and assessment of media diversity;

6. Matters concerning the licensing and license renewal granted to terrestrial broadcasting business
entities and community radio broadcasting business entities;

7. Matters concerning the approval for the program providing business entities using broadcasting
channels for general programming or specialized programming in news reporting;

8. Matters concerning the licensing, license renewal, and permission for a change granted to satellite
broadcasting business entities, CATV, and CATV relay broadcasting business entities, and the
enactment, amendment, and repeal of the relevant statutes;

9. Matters concerning the permission, revocation, and approval for broadcast advertising sales
agencies according to the "Act on Broadcasting Advertising Sales Agencies, Etc.J;

10. Matters concerning the investigation into and restrictions on prohibited acts by broadcasting
business entities;
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1.

12.

13.

14.

15.

16.
17.
18.
19.

20.

21.

22,

23.

24.
25.

26.

27.

28.
29.

Matters concerning the investigation into and restrictions on prohibited acts by broadcast
advertising sales agencies;

Matters concerning the investigation into and restriction on prohibited acts by tele-
communications business entities;

Matters concerning the mediation of disputes between and among broadcasting and
telecommunications business entities or disputes between business entities and users, etc.;

Matters concerning the mediation of disputes between the broadcast advertising sales agencies,
etc.;

Matters concerning the response to complaints from viewers as well as the protection of the
users of broadcasting and communications;

Matters concerning the operation of the Community Media Foundation;
Matters concerning the guarantee of universal watching and listening rights;
Matters concerning the organization and operation of the Broadcast Review Committee;

Matters concerning the restrictions, etc. on the share of the audience of broadcasting business
entities;

Matters concerning the disciplinary measures pursuant to the deliberation and resolution by the
Korea Communications Standards Commission;

Matters concerning the organization and operation of the Regional Broadcasting Development
Committee;

Matters concerning the research on and assistance for broadcasting and communications
regulations;

Matters concerning the international cooperation with respect to the broadcasting and
communications regulations;

Matters concerning the management of frequencies used for broadcasting services;

Matters concerning the operation, programming, sales, etc. of broadcast programs and
broadcast advertising;

Matters concerning the organization, management, and operation of funds related to
broadcasting and communications;

Matters concerning the enactment, amendment, and repeal of the statutes concerned, as well
as the regulations of the Commission;

Matters concerning the Commission’s budget and budget planning; and

Matters on which the Commission has deliberated on or resolved pursuant to the Act or other
Acts.

Each department of the Commission is responsible for the duties specified in [Table 11-2]
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2. Organization and Functions

IELERIEYA Duties of the Commission’s Departments

Departments Job Description

Spokesperson

Policy Relations
Team

* Develop promotion plans for and coordinate the Commission’s duties

* Manage the matters related to presentations outside the Commission regarding
its works, support briefings

* Support media activities

* General management, inspection and evaluation of policy communications

* Support public relations planning for each division

Digital Media
Communication
Team

* Develop and implement the digital policy communications plan

* Plan and produce digital policy communications content

* Operate a digital policy communications channel

* Monitor and evaluate the Commission’s digital policy communications activities
* Operate an online spokesperson and policy press group, etc.

Director
General for
Planning and
Coordination

Innovation
Planning Division

* Establish, coordinate and adjust the major plans and policies

* Responsible for the general management of the Commission, and the
management of its organization and personnel

* Responsible for developing mid-term financial plans and budget organization,
allocation and execution

* Responsible for budget expenditure, distribution of administrative expenses,
asset management and the settlement of expenditures

* Manage income and bonds

* Manage the Commission and its affiliated organizations’ policy tasks and
governmental innovations

* Develop, manage and coordinate the master plan and business plan for promoting
information

* Develop plans for, coordinate and control national emergency, security and
disaster management

Administrative
and Legal Affairs
Division

* Develop and implement plans for performance management and regulatory reform

* Review and coordinate the concerned laws and administrative rules

* Appoint officers for the Korean Broadcasting System, the Korea Educational
Broadcasting System and the Foundation for Broadcast Culture

* File, review and archive the Commission’s meeting agendas

* Operate the service and information center, develop and implement a
comprehensive plan for handling complaints

* Responsible for the general management and coordination of works related to
the political parties and the National assembly

International
Cooperation
Division

* Responsible for international cooperation policies, such as inter-governmental
cooperation in broadcasting and communications regulations

* International cooperation policy, including intergovernmental cooperation on
broadcasting and telecommunications regulations

* Responsible for WTO, FTA, etc. negotiations on broadcasting and communications

* Inter-Korean broadcasting and communications exchanges

* Responsible for the matters related to concluding co-production international
agreements

Media Strategy
and Planning
Division

* Establish and coordinate future media strategies and policies

* Establish and coordinate measures to strengthen media industry competi-
tiveness and publicity

* Policy research and external consultation on establishing future media strategies
and policies
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1I. Status and Policy Objectives of the Korea Communications Commission

Broadcasting
Policy Bureau

* Establish and implement public broadcasting policies

Broadcasting | © Establish and implement policies regarding the license fees
Policy Planning | * Establish and implement policies to ensure the public interest of broadcasting
Division * Enact and amend the laws relevant to broadcasting business entities under
the Commission’s jurisdiction
* Establish and implement the terrestrial broadcasting policy
* Establish and implement policies related to the licensing, license renewal and
Radio and permission for a change of terrestrial broadcasting business entities
Television Policy | * Approval of mergers and acquisitions of terrestrial broadcasters and changes
Division in majority shareholders, etc.
* Establish and implement policies related to broadcasting disasters and disaster
broadcasting
* Responsible for the approval and reapproval of the general service program
providers, establish policies for the general service program providers
* Responsible for broadcasting frequency, development and implement plans for
Broadcasting the efficient use of frequency
Promotion Policy | * Responsible for the approval, reapproval, permission for a change of new media
Division such as CATV broadcasting business entities, and obtaining consent for the

enactment and amendment of laws
* Responsible for establishing policy on public interest and channels for disabled
people, and for the selection and recognition of such like

Regional Media
Policy Division

* Establish and implement the policies related to the development of regional
broadcasting

* Establish and implement a terrestrial DMB policy, manage its approval and
reapproval

* Monitor and manage the Community Media Foundation and establish a media
education policy

* Establish and implement policies for the promotion of viewer rights and interests

Consumer
Policy Bureau

Consumer Policy
Coordination

* General management of broadcasting and communications user protection policy

* Enact, amend and analyze laws related to the broadcasting and communications
user protection

* Manage telecommunications finances and the resolution of disputes

Division * Establish, operate and improve the system for the Communications Dispute
Conciliation Committee
* Establish and operate an Internet damage counseling center
* Establish an information and communications network user protection policy,
and enact and amend laws
* Develop and distribute a user identification method
Internet . . .
.| » Develop and adopt measures to prevent the transmission of illegal commercial
Consumer Policy | . . . S .
Division information, and regulate and control illegal commercial information

* Develop and adopt measures to promote cyber ethics
* Establish an industrial policy and location information promotion and protection

policy

Telecommunicat
ions Market
Investigation

Division

* Improve systems to ensure a fair competition environment for the communi-
cations market

* Investigate and impose corrective actions against the violations of laws by
communications business operators

* Analyze the communications market trend and conduct market monitoring
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Consumer
Protection
Division

* Improve the communications service user protection system

* Educate and promote the use of communications services and damage prevention

* Conduct fact-finding investigations and take corrective action against tele-
communications business entities for undermining user interests

Digital llegal and

* Implement the determinations on communications by the Korea Communications
Standards Commission

Harmful * Cooperate with other related organizations in blocking illegal information in the
Information information and communications network
Response * Protection of youth in the information and communications network
Consumer Division * Establish policies to prevent the distribution of illegal and harmful information
Policy Bureau in the information and communications network
* Monitor the mobile communications terminal devices market and develop
investigation plans
Mobile * Matters .concerningA th_e prohibitjon on Fhe discrimihative subsidyApayment for
Distribution the mobile F:ommumcaﬂons termmal dewges, restrictions on excessive payments
Investigation and gperatmg a system for publicly notifying the terms and conditions of the
Team subs@y payment_s . ' . ‘ ‘
* Investigate and impose sanctions against any unfair practices of mobile
communications business operators and distributors under the Mobile Device
Distribution Improvement Act
* Develop and implement a system to ensure universal access rights, and enact
and amend laws
Broadcasting | * Establish and implement policies related to the broadcasting language, support
Infrastructure the establishment of the broadcast review policy
Coordination | * Select and present awards for outstanding programs and develop the methods
Division to use them
* Establish and support children and youth protection policies for broadcasting
programs
* Amend the laws and reform regulations related to broadcasting advertisement
and sponsorship
Broadcasting | * Responsible for the broadcasting advertisement sales agencies’ competition policy
Advertisement | Provide broadcast advertising assistance for SMEs, establish and implement
Policy Division policies to promote public advertisements
* Monitor violations related to broadcasting advertisements and sponsorship
Broadcasting announcements
Infrastructure * Responsible for matters related to the enactment and amendment of production
Bureau outsourcing laws, establish and implement the relevant policies
. * Develop the basic plan for broadcast evaluation, undertake the review, enact
Programming

and Evaluation
Policy Division

and amend relevant laws

* Announce the programming ratio of each program, establish and implement
the mid-to-long term broadcast programming policies

* Conduct the surveys of viewer assessment, establish and implement the relevant
policies

Media Diversity
Policy Division

* Develop and implement the master plan on the diversity of opinions in
broadcasting

* Develop and implement the basic plan for the broadcasting market competition
evaluation

* Investigate and determine the share of audience by broadcasting business
entities

* Develop and implement policies to assist those with limited access to
broadcasting such as those with disabilities
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1I. Status and Policy Objectives of the Korea Communications Commission

Departments

) Broadcastin
Broadcasting 9
Market
Infrastructure L
Investigation
Bureau A
Division

Job Description

* Investigate the illegal activities of operators and take the corrective measures

* Regulatory reform to ensure fair competition in the broadcasting market

* Announce broadcasting business entities” asset status and conduct business
analysis

* Responsible for directing the broadcasting related dispute settlement

General Affairs Division

* Manage personnel, awards, disciplinary actions, employee training and the
remuneration of the Commission and its affiliate organizations’ government
employees

* Responsible for auditing the Commission and its affiliate organizations, investigate
and manage complaints and the violation of laws

* Assist the commissioners, manage protocol and the security of the complex

* Purchasing and procurement for the Commission inventories and more

* Manage the Commission’s facilities and state-owned property

Broadcasting Communications

Office

* Investigate and manage the programming ratio

* Recognize domestically produced broadcast programs and animations

* Recognize outsourced broadcast programs

* Responsible for licensing the assistant terrestrial broadcasting stations

* Conduct investigations and impose administrative measures against illegal spam
* Conduct the inspection of information and communications service providers
* Impose administrative fines

c. Public Organizations and Related Organizations Under the Jurisdiction of the Commission

The Korea Broadcasting Advertising Corporation (KOBACO) and Community Media Foundation
(CMF) are public organizations under the jurisdiction of the Commission, and the Korean Broadcasting
System (KBS), Korea Educational Broadcasting System (EBS) and the Foundation for Broadcast Culture
(FBC) are the related organizations under the jurisdiction of the Commission. Their legal basis and key
functions are outlined in [Table 1I-3, 4].

LELIERIGER Public Organization Under the Jurisdiction of the Commission

Korea Broadcast Article 24 of the "Act on Managlel projects to pro.mote broadcast
o . . Baekman . advertising sales agencies and the
Advertising Corporation | President Broadcast Advertising
Lee . balanced development of broadcast
(KOBACO) Sales Agencies, Etc.. .
advertising
Commumty_Medla . Hangye | Article 90(2) of the |Promote viewer rights and interests,
Foundation Chairman r . : A
(CMF) Cho Broadcasting Acty | encourage viewer participation

Note | The Community Media Foundation (CMF) has been designated as a public organization on Feb. 3, 2016
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IELERIEYE Related Organizations

2. Organization and Functions

Korea Broadcastin Broadcast home and abroad, promote
9 . Euicheol Article 43 of the broadcasting culture and manage
System President : r . . .
(KBS) Kim Broadcasting Acty relevant projects as the national key
broadcasting service
Korea Educational Article 7 of the "Korea Prowde_ broadcasting co ntent on
. . Yuyeol . | education, knowledge, information,
Broadcasting System | President . Educational Broadcasting
Kim culture and conduct R&D related to
(EBS) System Acty . )
educational broadcasting
Foundation for Taeseon Article 5 of the Conduct research and offer academic
Broadcast Culture Chairman Kwon "Foundation for the |projects to advance and develop
(FBC) Broadcast Culture Acty |broadcasting culture

d. Budget Expenditure in 2022

The budget expenditure for 2021 is a total of KRW 256.1 billion. By budget, KRW 50.7 billion was
allocated to the general accounts, while KRW 205.4 billion went to the Broadcasting Communications

Development Fund. By area, KRW 69.3 billion was allocated to communications and KRW 186.8 billion

to broadcasting (including culture and tourism). By function, payroll accounts for KRW 23.9 billion, basic

expenses were KRW 4.4 billion, and key services cost KRW 227.8 billion. The details are shown in [Table

I1-5].

IELERIE Budget Expenditure of the Commission in 2022

(Unit : KRW 100 million)

Classification 2(0 A2)1 2(082)2 C(h;_rge %
Total Expenditure <I+II> 2,472 2,561 89 36
(Total=Total Ex;ﬁr;ii:g;if?urmizagi:;gt Costs+Internal (14418) | (13910) | (A508) | (A35)
|. General Budget Accounts 521 507 A4 A2.7
Il. Broadcasting Development Fund 1,952 2,054 102 52
o et e Mg o a1 3510 o5 | 239
By Subtotal (@+®) 12,532 | 12,497 A35 A0.3
Source | @ Expenditure @ Korea Communications Commission | 1,952 2,054 102 52
® Ministry of Science and ICT 10,580 | 10,443 A137 | A13
@ Fund Management Costs 44 43 A1 A2.3
® Internal Transaction(Commission Funds Deposited) 84 144 60 714
@ Indemnification Expenditure(Fund Surplus Management) 1,758 1,226 AB32 | A30.3
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1I. Status and Policy Objectives of the Korea Communications Commission

2021 2022 Change
19 28

0O Communications

Area O Broadcasting (Culture and Tourism) 1,798 1,868 70 39
O Payroll 240 239 A1 A04
O Basic Expenses 43 44 1 2.3
O Major Project Costs 2,189 2,278 89 4.1
By @ Broadcasting Infrastructure Improvement and Promotion of 1018 1075 57 56

Viewer Rights and interests

Function : : = :
@ (E:;?/?’tcl)?]?n eantFalr Competition and Safe Information Use 939 571 30 134
® Promoting Media Diversity and Content Competitiveness 787 792 5 0.6
@ Operational Support for Broadcasting and Communications| 145 140 Ab A34

Note | A : Decrease

e. Status of the Government Initiated Legislation in 2022

In 2022, the Commission presented an Amendment to the "Framework Act on Broadcasting
Communications Development,(draft) to the National Assembly in Dec. 2022. This Amendment
proposed obligations for KBS, the primary broadcaster of disaster broadcasts, to improve the provision
of disaster broadcasts in Korean Sign Language, thereby aiding the viewing experience of the hearing
impaired. The amendment also included obligations for terrestrial broadcasters like MBC and SBS, as
well as the operators of general service and news channels, to make concerted efforts to deliver disaster
broadcasts in sign language.

3 | Key Policy Achievements in 2021

The Commission has established a vision of creating a “Happy Media World with the People” where
broadcasting, communication services, and media are trusted by the public, foster growth, and
contribute to people’s happiness. In order to achieve this vision, the Commission places focus on several
key areas. We have strengthened the public responsibility of broadcasting in the era of media
convergence, enhanced media publicity, upgraded the disaster broadcasting response system, and
reorganized the broadcasting financial structure to “Expand the public service of broadcasting”, support
the activation of private voluntary fact-checking, and strengthen the response to false and manipulated
information, strengthening the response to illegal information such as digital sex offenses and digital
illegal harmful materials; “Supporting the growth of broadcasting and communication” by enhancing the
vitality of the media industry, innovating the broadcast advertising regulatory system, and creating a
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fair competition environment; and “Building a user-centered digital inclusive society” by resolving
public inconveniences one-stop, bridging the gap in media welfare for the underprivileged,
strengthening digital media communication capabilities, protecting and empowering users of the
intelligent information society, and strengthening the protection of online platform users. The major
policy achievements in 2021 are as follows.

a. Expanding the Public Service of Broadcasting

The KCC recognized the need to enhance the relicensing system, which was previously applied to
both public and private broadcasters without differentiation. This was driven by the changing
broadcasting landscape, including the occurrence of social disasters and the rise of false and
manipulated information. These changes raised concerns about public broadcasters potentially
neglecting their public responsibilities. To address these concerns and improve the relicensing system,
the Commission aimed to establish a new evaluation system specifically tailored to public broadcasting
by forming a consultative body comprised of external experts to discuss various aspects, including
distinguishing the licensing and approval system based on the characteristics of each medium and
operator, improving the review and evaluation methods, and increasing efficiency. Furthermore, the
Commission approved a partial amendment to the "Regulations on Broadcasting Evaluation, to
strengthen the public responsibility of broadcasting in response to changes in the broadcasting
environment. They aimed to improve the evaluation method by considering the unique characteristics
of each medium. Additionally, the Commission promoted the implementation of the “Public
Broadcasting Agreement System” to define the distinct responsibilities of public broadcasting
compared to private broadcasting and ensure their proper execution. Moreover, they worked on
enhancing the process of appointing executives for public broadcasting.

In addition, to assist local broadcasting in fulfilling its role as a local media and achieving autonomous
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growth, we established the 3" Local Broadcasting Development Support Plans and promoted a

program production support project to strengthen the competitiveness of local and small broadcasting
contents in 2021. The objective was to lay a foundation for generating revenue through local
broadcasting and to strengthen the overall competitiveness of local broadcasting content. To further
invigorate local broadcasting, new operators were selected to revitalize community radio broadcasting.
Similarly, new operators were chosen specifically for local radio in Gyeonggi Province, with a focus on
providing community-oriented content. To support the revitalization of community radio broadcasting,
a community radio broadcasting revitalization support group was established and actively operated.

In response to recurrent disasters like rainy seasons, typhoons, and infectious diseases, the
Commission developed a comprehensive plan to enhance disaster broadcasting. This plan aimed to
facilitate an efficient disaster response by establishing a dedicated disaster broadcasting general
situation room. The purpose of this situation room is to swiftly disseminate vital disaster information,
thereby minimizing the impact on people’s lives and property.
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In addition, the Commission actively pursued the reorganization and systemic improvements of the
broadcasting financial structure to uphold the public value of broadcasting and facilitate the
development of the broadcasting industry. To establish a foundation for the rational calculation of
reception fees, an amendment to the "Broadcasting Act, was proposed, paving the way for the
establishment of the Reception Fee Committee that would be responsible for ensuring a fair and
reasonable assessment of the reception fees. The Commission has also organized and operated a
“Consultative Body for the Improvement of the System for the Combined Sales of Broadcasting
Advertisements” to develop a system to support local small and medium-sized broadcasters.

b. Strengthening the Measures against Disinformation and Digital Piracy

The Commission has taken proactive steps to promote citizen participation in fact-checking through
the operation of an open platform called FactCheckNet. This platform enables citizens to actively
engage in fact-checking activities and contribute to the prevention of harm caused by false and
manipulated information. To enhance the information discernment capabilities of ordinary citizens and
strengthen their ability to combat false information, the Commission has developed a customized
fact-checking curriculum. This curriculum is designed to provide citizens with the necessary skills and
knowledge to evaluate and verify information accurately. Furthermore, the Commission has organized
a fact-checking competition known as Fact Checkathon, which serves as a platform for citizens to
showcase their fact-checking abilities. Additionally, an international conference on fact-checking has
been held to raise awareness among citizens regarding false information and foster interest in
fact-checking practices.

In addition, as fake news and false information related to corona such as vaccines caused social
unrest, the Commission prepared a "Comprehensive Plan to Counter Fake News on COVID -19
Vaccines,. As part of this plan, we established a dedicated bulletin board for reporting vaccine
falsification information to safeguard the safety and well-being of the public by combating
misinformation

To combat digital sexual offenses, the Commission has established standards for technical and
administrative measures to prevent the distribution of illegal images and related content. Additionally
we have implemented an institutional mechanism to prevent damage caused by the distribution of
digital sexual offenses and provide swift assistance to victims by enforcing the obligation to adopt
technical and administrative measures against illegal images and other related content. To support
internet service providers (ISPs) in their efforts to prevent the distribution of digital harmful content,
the Commission has provided standard filtering technology, enabling ISPs to implement technical
measures that can effectively identify and block access to digital obscene content.

In addition, a transparency report on the handling of illegal filming submitted by major additional
telecommunications providers and web hosting companies in 2020 was released, allowing users to
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examine various efforts to prevent the distribution of illegal filming by each company while a support
organization for the deletion of digital sexual offenses was designated to respond more swiftly to digital
sexual offenses.

In addition, the Commission implemented a measure targeting “Banking Impersonation lllegal spam
and Distribution Prevention” to eradicate spam messages impersonating banks, as they can be utilized
for criminal activities and strengthened penalties for spam promoting illegal loans and gambling.
Furthermore the Commission conducted crackdown operations targeting illegal spam related to adult
advertisements, stocks, and insurance sales, arresting 17 operators and 16 suspects. The KCC also
announced the results of the spam distribution status survey conducted in the first half of 2022 and
strengthened activities to prevent illegal spam and mitigate public harm by promoting new business
cooperation with illegal spam-related organizations.

The Commission held a series of events that include the 1" Internet and Telecommunication User
Protection Merit Award; the 2021 Internet Ethics Competition Integrated Award Ceremony; 2021
University Student Internet Dream Team Online Launching Ceremony; Kick-off Meeting for the Digital
Ethics Competency Enhancement of One-Person Broadcasters to strengthen the digital ethics
competency of creators. Also we released the results of the 2020 Cyber bullying Survey, and launched
the Jeonbuk Internet Ethics Experience Center with an aim to protect children and youth on the Internet
and spread a healthy Internet ethics culture.

c. Supporting the Growth of Broadcasts and Telecommunications

In response to changes in the global media environment, the Commission announced the “Policy Plan
to Revitalize the Broadcasting Market” to innovate outdated regulations in the broadcasting market and
increase the vitality of the entire media ecosystem. In addition, in order to enhance autonomy and

L0JSSILILLIO) SUOIBIILNLILIO) B3I0)Y

7
ol
=
w
ey
=
®
]
(=L
@)
f=a
g
8
2
o
=}
=
S8
@

competition in the domestic broadcasting market and support the securing of key growth engines, the

Korea Communications Commission improved the broadcasting programming regulations by taking
into account the purpose and effectiveness of the regulations, changes in the broadcasting
environment and equity among operators. We also changed and promoted plans to build a terrestrial
ultra-high definition (UHD) broadcasting network and expand content programming with the evolving
needs and realities of the industry, preparing a policy plan to revitalize terrestrial UHD broadcasting. In
addition, in order to “revitalize the domestic audiovisual media industry” and strengthen public and
public interest in response to the broadcasting and communication convergence environment, we
promoted the preparation of the TAudiovisual Media Service Act (draft), to regulate terrestrial radio,
pay-TV, and OTT services together. By introducing the concept of “audiovisual media services” that
encompasses broadcasting and OTT, the Commission proposed a regulatory and support system that
comprehensively considers the purpose of competition activation, public interest, user protection, and

public opinion influence for each service.

Korea Communications Commission Annual Report 2022 37



1I. Status and Policy Objectives of the Korea Communications Commission

The Commission organized the “2021 International Conference on Broadcast Co-production” with
the theme of “Cooperation Tomorrow, Expanding the Horizon of Co-production”. The Chairperson met
with the Ambassador Sripriya Ranganathan, Ambassador of India to Korea, and exchanged views on
cooperation on broadcast content exchange, including broadcast co-productions between Korea and
India, and signed a Memorandum of Understanding (MOU) with Vietnam’s Minister of Information and
Communications Nguyen Manh Hung to strengthen bilateral cooperation in the field of broadcasting
and telecommunications, and adopted a 2022 Action Plan for the implementation of the Korea-Vietnam
Broadcast Co-Production Agreement, contributing to promoting bilateral co-production exchanges

and the overseas expansion of Korean broadcast content.

In addition, the Commission approved a partial amendment to the "Enforcement Decree of the
Broadcasting Act,, which allows mid-program advertisements without distinguishing between
broadcasters and eases programming regulations by sector; approved the "Notice on Detailed
Standards for Continuous Programming, etc., to strengthen the protection of viewing rights related to
mid-program advertisements; and approved amendments to the "Rules on Sponsorship Notices, etc..
and the "Notice on Detailed Standards for Virtual Advertisements, etc., to relax some of the format

regulations as part of regulatory innovation in response to an ever-changing media environment.

The Commission checked compliance with regulations related to in-program advertisements to
protect viewing rights, instructed broadcasters to correct violations, held discussions on the topic of
“How to Introduce a Negative Regulatory System for Broadcast Advertising” with aims to revitalize the
overall broadcast market and rationalize regulations by innovating outdated regulations and

establishing a regulatory system.

The Commission operates the “Broadcasting Channel Pricing Improvement Council”, a specialized
council composed of industry, academia, research, and government to encourage a free and fair paid
broadcasting channel transaction order, revising the “Guidelines for Paid Broadcasting Channel

Contracts and Content Supply Procedures”.

The Enforcement Decree of the Broadcasting Act and IPTV Act and the Detailed Standards for
Imposing Fines for the Violations of Prohibited Acts (Notification) were amended to improve regulatory
equity and the rationality of imposing fines by improving the standards for calculating fines for the
violations of prohibited acts by broadcasting and IPTV operators, and to strengthen the reliability and

predictability of regulations by establishing standards for determining the severity of violations.

In addition, in order to create a fair trading environment in the broadcasting market, enhance the
publicity of the broadcasting environment and protect the rights and interests of children and
adolescents, the Commission implemented guidelines to protect the rights and interests of children and
adolescents appearing in broadcasting, announced a “Policy Plan to Revitalize the Broadcasting Market”,

formed a study group targeting “Improving the Working Environment of the Broadcasting Market”, and
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prepared a “Plan to Improve the Method of Checking the Guidelines for Outsourcing Production
Transactions”. The KCC contributed to the creation of a fair competition environment by revising the
Guidelines for False and Misleading Advertisements in the Combined Sales of Broadcasting and

Telecommunications to ensure that broadcasting companies do not advertise misleading content.

d. Building a User-Centered, Digitally Inclusive Society

The Commission launched the Telecommunications Dispute Mediation Support System, which
provides the one-stop handling of all procedures from dispute mediation consultation to case filing and
fact-finding, deliberation and mediation, and makes it easy to comprehend the progress, and published
and distributed the Telecommunications Dispute Mediation Casebook, which contains major dispute
mediation cases that can serve as a reference for users, to improve the convenience of public access
to telecommunications dispute mediation and provide sufficient information.

In addition, the Commission announced the status of telecom operators’ response to telecom
dispute mediation and disclosed the results in 2021, informing the public of the operators’ response
attitude to dispute cases and the extent of their efforts to resolve disputes, and encouraging operators
to actively resolve inconveniences related to telecom services.

In addition, the Commission imposed fines and penalties on the three telecommunications carriers
and their distributors for violating the Mobile Device Distribution Improvement Act, imposed penalties
and passed an order to improve business processing procedures on KT for delaying the opening of newly
launched handsets, imposed penalties on high-speed Internet and IPTV subscribers without
justification, for imposed overcharges and failing to notify important matters. The Commission has
created video content on a total of six topics related to contracting and using telecommunications
services, and uploaded them to platforms such as YouTube. While operating inspection teams during
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the pre-booking and opening periods, we announced the improved measures for high-speed internet

speeds and corrective measures for prohibited behavior. We carried out preemptive activities to
prevent damages that include passing a partial Amendment to the Mobile Device Distribution
Improvement Act which raises the limit for additional subsidies for distributors. In addition, we
promoted the amendment of the Telecommunications Business Act to prevent the unauthorized use
of communication services such as voice phishing and smishing, setting payment limits to practically
prevent damage to the users of Internet personal broadcasting platforms, and strengthening the
protection of minors. Expanded user notification obligations for mobile operators and improved terms
and conditions to enhance user choice were pursued.

In addition, the Commission set a vision of “Realizing an Inclusive Nation without a Media Gap” and
prepared a “Comprehensive Plan for Media Inclusion for Marginalized Groups” for those with disabilities,
who have difficulty accessing and using broadcast media due to the rapid transition to a
non-face-to-face digital society. By promoting customized TVs with specialized functions for the
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visually and hearing impaired who are economically and socially disadvantaged, and supporting the
development of technology to equip pay-TV (IPTV) set-top boxes with features optimized for disabled
individuals, smart sign language broadcasting services, and VOD production for the disabled persons,
the Commission has contributed to closing the media welfare gap for the underprivileged. Additionally,
we are expanding our collaboration with participating companies to develop automatic subtitle-to-sign
language broadcasting conversion technology using Al and to produce content and educational
materials for the developmentally disabled persons

The Commission hosted the 3 International Conference on User Protection in the Intelligent
Information Society via a live online broadcast. The conference aimed to address emerging user
protection challenges resulting from the widespread adoption of Al technologies and foster an
international agreement on the relevant policies.

Furthermore, the Commission presented the findings of the “Intelligent Information Society User
Survey”, which examined user awareness, usage experiences, attitudes, and changes in intelligent
information technology and services since the onset of the COVID -19 pandemic in 2020. Additionally,
we discussed and addressed the outcomes of the evaluation of telecommunications operators’ user
protection efforts in 2021. The aim was to prevent user-related harm related to telecommunications
services, handle user complaints promptly and efficiently, and encourage autonomous initiatives for
user protection. We held the 12" Communication Service User Week event to spread a user-centered,
safe and convenient communication service usage culture.

The Commission organized a debate on the Act on the Protection of the Online Platform User with
the aim of fostering a fair competition environment and safeguarding users in the platform market.
During the debate, input was gathered from various stakeholders including the National Assembly,
government, academia, companies, and user organizations. The focus was on discussing the unique
characteristics of the online platform market, analyzing international cases, and gathering opinions from
the aforementioned stakeholders. The Commission actively advocated for the establishment of a
regulatory framework centered around the "Act on the Protection of the Online Platform User,. We
have formulated guidelines to promote the coexistence of online platforms and content creators while
ensuring user protection. These guidelines serve as a framework to address challenges faced by the
users, particularly those affected by malicious reviews and star rating manipulation. Furthermore, we
have implemented policy measures aimed at safeguarding users in these areas and established the 4"
Internet Council for Internet Win-win Development.
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4| Major Policy Goals in 2022

The Commission has established a vision of creating a “Happy Media World with the People”. This
vision aims to foster a media landscape that is dynamic, progressive, and brings joy to everyone involved.
Additionally, there are four policy goals outlined as follows: First, “Creating a Media Innovation Market
Ecosystem” that involves innovating the existing system to revitalize the broadcasting market, enacting
legislation that aligns with changes in the media environment, and establishing a foundation to enhance
global competitiveness. Second, “Enhancing the Public Accountability of Broadcasting” that aims to
strengthen the public accountability, improve the promptness and accessibility of disaster broadcasting,
strengthen the reliability and transparency of media platforms, and enhance the governance of public
broadcasting. Third, “Protecting users of digital platforms:” that focuses on establishing a self-
regulatory system for digital platforms, strengthening the ecosystem of the app market, and developing
a new business system centered around user needs. Forth, “Resolving Public Inconveniences in
Broadcasting and Communication” that involves promptly addressing the cases of public
inconvenience, strengthening responses to digital violence such as illegal and harmful information,
improving media access for all citizens, and enhancing the effectiveness of user damage relief measures.

Vision and Policy Objectives
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(1) ACreating a sustainable « Foster a win-win environment for online platforms
broadcasting and + Support the growth and development of the broadcasting
ommLnication and telecommunications industry

+ Establish a fair competition environment that ensures
ecosystem equal opportunities for all participants.

[2) Establishing appropriate e A e e
Tasks regulations and providing

cervices i theera of « Establish a future-oriented regulatory system
media convergence » Promote audience-centered and localized broadcasting

(3 Enhancing the rights + Strengthen responses to digital illegal and harmful information
and interests of + Improve the effectiveness of measures to address user
damage, providing timely relief and support
broadcast + Strengthen media communication capabilities, ensuring
communication users accessibility for all viewers to improve their welfare
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Chapter 1| Create an Innovative Media Market Ecosystem

Broadcasting and Communications Palicy
Outcomes in 2022

@®iE 5@l Create an Innovative Media Market Ecosystem

SINILNOD

1 | Innovate the Current System to Revitalize the Broadcast Market

a. Transform the Negative Regulation for Commercials

At its 6™ plenary meeting on Feb. 16, 2022, the Commission discussed “Matters relating to the
Promotion of Improvements to the Broadcast Advertising System Includes Transforming a Negative
Regulatory System for Broadcast Advertising”.

The current regulatory system of the broadcasting law, which permits only the specific types of

broadcast advertisements, has faced criticism for its complexity and absence of formal regulations. This
has made it challenging to adapt to swiftly evolving media environments.

suoned

In addition, as media user behavior diversifies and shifts to online and mobile, online advertising,
which is largely unregulated, is growing rapidly, while broadcast advertising revenues continue to
decline, making it difficult for the broadcast industry to continue to grow.

F0RIGl Broadcast Advertisement Revenue

The Ratio of Revenue to Total Commercial Costs(%) Revenue (KRW 100 million)
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Source | Broadcast Telecom Advertising Costs Survey 2022

xipuaddy

Korea Communications Commission Annual Report 2022 45



1. Broadcasting and Communications Policy Outcomes in 2022

In response, the Commission agreed to move to a negative regulatory system of permissive and
prohibitive principles, allowing broadcast advertisements freely unless exceptionally prohibited, while
strengthening the post-regulatory system for exceptionally prohibited cases and introducing a viewer
impact assessment system to protect viewers.

The Commission emphasized that the reform of the broadcast advertising system marks a significant
regulatory innovation, the first of its kind in over 50 years since the implementation of segmented
regulations for different types of advertisements in 1973. As a result, it is essential to engage in thorough
public discussions regarding each issue related to the reform.

On the agenda for discussion, the first item is to establish the fundamental principles for broadcast
advertising that can be universally applied to all types of ads, irrespective of their nature.

e IEM Basic Principles on Broadcast Advertising (draft)

@ (Autonomy and responsibility of broadcast advertisements) Unless prohibited or restricted, broadcast
advertisements operate autonomously and responsibly.

@ (Distinction between broadcast advertisements and programs) Clearly distinguishing broadcast advertisements
from broadcast programs to avoid confusion.

® (Ensuring the independence of broadcasting) Prohibiting advertisers from unduly influencing the planning,
organization, and production of broadcast programs.

@ (Balanced advertising exposure) Broadcasters must balance the duration and size of broadcast advertisements
to ensure that viewers are not exposed to excessive levels of broadcast advertisements.

® (Protection of children and minors) Broadcasters must protect children and minors from the harmful effects
of broadcast advertising and ensure that broadcast advertising does not mislead or offend viewers or limit
their choices.

Second, it is necessary to comprehensively regulate the limited seven types of broadcast
advertisements by categorizing them into in/out of program, and other broadcast advertisements.

Broadcast Advertisement Types (7 — 3)

Current Out of Program In-program Ads

Veysno_n [Program Ads} [ Piece Ads ] LSubtitle AdsJ [Time—check Adsj Q/irtual Ad% Endirect Ad%
{Limited list)

Improved C Out of Program )( In-Program )
Version (

Other Broadcast Ads that are difficult to classify as in— or out-of-program )

(Categorization)
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Specifically, the Commission plans to consider allowing out-of-program (before, during, and after a
program) ads within a range of daily totals (e.g. 17/100 of a day’s total programming time) and
in-program ads within a range of program genres (e.g. within 10/100 of a day’s total programming time)
for entertainment, arts and culture, and sports reporting.

Second, in order to protect viewers, current regulations that includes the regulation of interstitials,
the fact of inclusion of advertisements, the prohibition of in-program advertisements for items with
limited advertising time (e.g. alcohol, loans, etc), and regulations for the protection of children (Ad
disclaimers, limiting the number of minutes of advertising per show and prohibiting in-program
advertising) need to be maintained as exceptions under the negative regulation system.

Third, the Commission plans to consider applying exemptions to local and small broadcasters that
have difficulty securing financial resources for content production with the purpose to enhance their
autonomy and creativity to secure competitiveness by exceptionally relaxing regulations on advertising
time, sponsorship notification methods, and advertising items.

LELIERIEYR Social Discussion Required Agenda (draft)

Classification Key Iltems

* Categorize the current 7 types of broadcast ads into in-program, out-of-
Categorizing program, and other broadcast ads.

Broadcast Ads * Provide broadcast advertising guiding principles to protect viewers, and

allow broadcast advertising to operate within those principles with autonomy.

* Abolish advertising time per hour of programming (up to 20/100) and allow

Out-of- advertising freely within the total amount in principle. e.g. Allow program
Program ads within 17/100 of the daily program time, but separate time slots.
Ads * Exceptionally, child protection (commercial breaks, limitations on the number
Direction of commercials per hour) and in-program ad regulations are maintained.
on * Consider allowing virtual and indirect advertising in entertainment, education,
Improving | Broadcast sports broadcasting, and sports reporting in light of the current virtual and
the Ad Types indirect advertising categories.
In-Program . i i i
Broadcast Ads * Allow in-program broadcast ads within a certain range of program time
Advertising (e.g. 10/100)
System * Exceptions include child protection (no ads in the program), ad disclosure, -
and item restrictions. vg,
* Define other broadcast ad types in case they are both in-program and E-%.
Other Ads . ) e
out-of-program or hard to categorize as either. E’E
* Consider lowering the obligation to comply with the broadcast advertising ég
Applying for and sponsorship notice regulations to enhance the autonomy and creativity 53
Regulatory of local, medium, and small broadcasters or PPs that have difficulty securing §§
Exemptions financial resources for content production, so that they can gain a S

competitive edge.

* Adopt an assessment system on viewer impact to minimize any infringement
of viewing rights that may result from the introduction of negative regulation.

* With the introduction of the negative regulatory system, measures to
strengthen the post-regulatory system for exceptional prohibitions (introduction
of fines, correction and cease-and-desist orders for violations) and the
addition of prohibited acts of similar broadcast advertisements, etc.

Protecting Viewing Rights
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Fourth on the agenda is the implementation of measures to minimize the infringement of viewing
rights that may arise as a result of the introduction of a more stringent regulatory system. To address
this concern, the Commission plans to establish a viewer impact assessment system that is designed
to evaluate the potential effects on viewers caused by new types of broadcast advertising. If a particular
form of advertising is found to violate the principles of broadcast advertising, it will be promptly
incorporated into the regulatory system, and the appropriate measures will be considered to protect
the viewers' rights.

Fifth, in response to the deregulation of broadcast advertising, we will consider strengthening the
post-regulation measures of penalties system and others to improve regulatory effectiveness.

The Commission has collected opinions from broadcasters, experts, civil society organizations, and
the general public through meetings, consultations, and the KCC's website (People’s Thinking Box,
https://www.kcc.go.kr) on the direction of system improvement and the agenda for social discussion,
and plans to submit legislation to the National Assembly through the operation of the consultative
committee that have held eight meetings to date and the collection of additional stakeholder opinions.

b. Improve the Regulation on Ownership and Cross-Ownership of Broadcasters

With the rapid growth of new types of media services such as OTT, the influence of traditional media
such as terrestrial broadcasting and pay-TV (SO, IPTV, satellite) has significantly weakened, and the
media industry structure has diversified around content and platforms. With the inauguration of the
new government, it became necessary to lay the groundwork for major policies in the broadcasting
sector over the next five years, including preparing legislation that reflects these changes in the media
environment and regulating the public accountability of public and private broadcasters. As part of this,
in response to changes in the media environment and growth in the size of the national economy, the
need for realizing terrestrial ownership regulations (based on large companies (KRW 10 trillion) and
cross ownership 7%) and joint operation regulations with pay-TV was raised. The current ownership and
cross ownership regulations for terrestrial, broadcast, and news PPs have been in place since 2008, and
changes in the media environment, such as economic growth (78.2% increase in GDP) and the
revitalization of the OTT industry, have raised the need for improvement. As there are various interests
in deregulation as a system to ensure the independence, fairness, and diversity of broadcasting, the
Commission promoted the improvement of the ownership regulations of broadcasting conglomerates
and the inter-terrestrial and terrestrial-paid broadcasting joint operation regulations to revitalize the
domestic media industry.

By improving the ownership and management regulations of broadcasters, the KCC sought to reflect
the growth of the national economy and changes in the media environment in the ownership and
management regulations and to strengthen the fulfillment of public responsibilities. First of all, the
Commission conducted a public consultation (Jul-Aug) with stakeholders such as the broadcasting and
media industry and civil society organizations to confirm the positions of various parties on improving
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the ownership and operation regulations and to hear their opinions. On Sep. 30, the Commission held
a public discussion on “How to Improve Ownership and Management Regulation to Strengthen
Competitiveness in the Domestic Broadcasting Media Market” in collaboration with the Korea
Association for Broadcasting and Telecommunication Studies to build consensus on the need for
regulatory improvement and collect policy suggestions. The Commission also participated in the “Policy
Discussion on Broadcasting Regulatory Reform” held by the National Assembly to collect opinions and
build consensus on improving the system. We also conducted a policy study (Sep-Dec) to improve the
specific ownership and cross ownership regulatory system, supplementing the analysis of overseas
cases and arguments for system improvement, and cooperated with the Ministry of Science and ICT
to improve the pay-TV ownership and management regulatory system.

As the issue of ownership and cross ownership regulations of broadcasters is highly controversial,
the KCC will comprehensively collect opinions from various sectors and prepare appropriate
improvement measures, promoting the revision of related regulations. Through this, the Commission
plans to contribute to the improvement of the investment environment for major broadcasters and the
development of the media industry by appropriately relaxing the ownership regulations without
compromising the purpose of their introduction to ensure the independence and diversity of
broadcasting.

Public Hearing on Broadcaster Ownership and Cross Ownership

“Policy Discussion on Broadcasting Regulatory Reform” Discussion on "How to Improve Ownership and Cross
(Sep. 6) Ownership Regulations to Strengthen Competitiveness in
P: the Domestic Broadcast Media Market” (Sep. 30)
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¢. Improve the Broadcaster Licensing and Approval System

The recent proliferation of new media services such as YouTube and OTT platforms has resulted in
shifts in market dominance and the influence of public opinion, challenging the existing terrestrial,
broadcast, and broadcasting PP’s license and approval system. Recognizing the long-term implications,
the Commission aimed to explore the existing broadcasting license and approval system, considering
the changes brought about by media convergence. As a result, the Commission sought to establish new
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public responsibilities for broadcasting in this era and develop a license and approval system that takes
into account the unique characteristics of each medium. To this end, it has improved the review criteria
to apply different review items and scores according to the characteristics of each medium when
granting and approving licenses, and promoted the simplification of procedures and methods for the
committee’s prior consent when licensing paid broadcasting businesses (Ministry of Science and ICT).
On Sep. 21, the Commission comprehensively reviewed the policy recommendations of the judges and
current issues of the operators, and established the "Basic Plan for the Relicensing and Reapproval of
Broadcasting Businesses for 2023-2026, and the "Detailed Plan for the Reapproval of General and New
Reporting PPs for 2023-2025,.

The preliminary basic plan, which mainly includes the composition of the review committee, review
items and scoring(draft), review process improvement plan, criteria for determining whether to
relicense or reapprove, and the criteria for imposing conditions for relicensing or reapproval, reflects
various improvements to enhance review transparency and efficiency; minimize the number of
documents required to be submitted and conditions, and rationalize evaluation indicators. In particular,
long-standing conditions that have been commonly imposed as a matter of practice are now being
excluded or reduced to recommendations. This change is based on the assessment that there is minimal
likelihood of future violations or the need for re-imposition due to operators having implemented the
necessary system improvements. Additionally, matters pertaining to compliance with laws and
guidelines are excluded from the conditions to alleviate the burden on operators.

Meanwhile, the Commission decided to relicense two terrestrial broadcasters (KoRoad and OBS
Gyeongin TV), 13 stations, and seven community radio broadcasters whose licenses expire at the end
of 2022. As a result of the relicensing review, all 20 stations exceeded 650 points out of a total of 1,000,
and the relicensing period was determined to be five years in accordance with the validity period of the
Basic plan on relicensing. In this review, the Commission enhanced the effectiveness of the review by
conducting on-site inspections and hearing the opinions of all broadcasters subject to relicensing, and
focused on the public interest and public responsibility of broadcasting, the appropriateness of program
production and investment plans, the promotion of listeners’ rights, and compliance with the laws and
regulations. The Commission imposed the conditions and recommendations in comprehensive
consideration of the obligations to be complied with as a broadcaster and the opinions of the review
committee for stable broadcasting operations. In the re-licensing review process, certain matters
stipulated by the relevant laws and regulations, such as the requirement to have a disaster broadcasting
manual, as well as matters that broadcasters have already implemented, such as submitting
performance results during relicensing applications, were excluded from the conditions. This approach
aimed to streamline and simplify the individual relicensing requirements for broadcasters. Additionally,
the deadline for submitting performance results, which previously varied from yearly to quarterly, was
standardized to a yearly basis to alleviate the burden on broadcasters in fulfilling relicensing conditions
and submitting data.
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In addition, the Commission conducted the 2021 inspection on implementation performance
(May-Oct. 2022) of the relicensing conditions and recommendations imposed on terrestrial
broadcasters to promote public accountability in broadcasting. As a result of the performance review,
corrective orders (Dec. 21) and administrative instructions (Nov. 16-17) were imposed on operators with
insufficient performance or who failed to fulfill the conditions, taking into account equity among
operators. We continuously checked the implementation status of reauthorization conditions by
terrestrial broadcasters to encourage operators to fulfill them, and achieved an implementation rate of
about 97.2% (445 out of 458 cases). In 2021, we also conducted a performance check (May-Oct. 2022)
on the implementation of the reauthorization conditions and recommendations imposed in 2021. The
results confirmed that Channel A failed to meet the content investment plan, JTBC and Maeil
Broadcasting Network (MBN) violated the conditions for the re-approval of the sponsorship notice, and
TV Chosun, Channel A, JTBC, and Yonhap News TV partially failed to implement the recommendations.
In response, the Commission imposed corrective orders on operators who violated the conditions of
reauthorization, urged operators who failed to implement the recommendations to implement the
recommendations, and will review the implementation during the next year’s performance inspection.
In the future, the Commission plans to conduct thorough performance checks to ensure that
broadcasters faithfully implement their business plans during the relicensing and reauthorization period
to comply with their public responsibilities and local aspects.

LELRUGER Violation of Re-licensing Conditions and Corrective Orders

Broadcaster Violation Corrective Order
KBS Violating the terms of a Not to violate the sponsorship notice and compliance with the number
MBC s onst?rshi disclaimer of notices in the future, and to submit an improvement plan to the KCC
SBS P P within one month from the date of notification of the corrective order.
MBC invFeiﬂ:“:ZnEO If::IILrEhSHD Execute the unfulfiled portion of the 2021 UHD content investment amount
P (KRW 44,688 million) by the end of 2024
content
KBC Failing to appoint Appoint multiple independent directors who are independent of
non-executive directors | shareholders and related parties by Apr. 2023.
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2 | Establish a Media Development Framework and Strategy

a. Operate a Media Policy Discussion Group

The media environment has changed rapidly, including the growth of new types of media services
such as OTT and the entry of global media operators into Korea, and as a result, the need to establish
a center of gravity responsible for the systematic support and coordination of policy work by ministries
has been raised to improve the completeness of policy formulation by encompassing media policy
functions distributed among the Korea Communications Commission, the Ministry of Science and ICT,
and the Ministry of Culture, Sports and Tourism.

In response, the Commission included “the Establishment of a Media Strategy Control Tower” in the
new government work report (Aug. 22) to establish a new media development promotion system, and
formed and operated the Media Policy Research Group (Dec. 2022), in which broadcasting,
telecommunications, and legal experts and policy research institutes participated, to prepare and
discuss the preliminary steps for establishing a new media innovation policy.

On Dec. 8, 2022, the Commission convened the inaugural meeting of the Media Policy Research
Group to assess the necessity for a new media law and engage in discussions on a range of topics. The
goal was to ensure that the legal and regulatory frameworks keep pace with the dynamic changes in
the media environment that encompasses multiple platforms, including terrestrial broadcasting,
general broadcasting, IPTV, cable TV, and OTT service providers.

In 2023, the Media Policy Research Group will continue its operations as a dedicated research group
focusing on media policy to deal with a wide range of topics related to media, including the formulation
of a vision and strategy to address the evolving media environment. Additionally, the group will delve
into policy measures aimed at revitalizing the media industry and establishing regulatory systems that
foster growth and innovation.

b. Legal Research on Enhancing the Media Industry Vitality

Considering the multifaceted changes in the media market due to the growth of OTT services and
intensified global competition, there is a growing need for an integrated legislation covering all media
services to enhance regulatory equity between new and old media, establish a fair competition order,
and expand user protection. The media industry is undergoing significant diversification in terms of
content and platforms, driven by changes in the media landscape. However, the existing broadcasting
and telecommunications legislation follows a vertical regulatory system that distinguishes between
broadcasting and telecommunications based on the network used to deliver services. It imposes
stringent prelimina