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Results of Broadcasting Industry Survey 2010
- Pay TV subscriber count and broadcasting industry profits exceed 22 million

and KRW 8,947.4 billion respectively in 2009

Korea Communications Commission announced the results of

Broadcasting Industry Survey 2010 (as of the end of 2009) on the

status of broadcasting industry in Korea.

Broadcasting Industry Survey is conducted each year to secure basic

data per broadcasting industry field in Korea. Internet survey and

analysis were conducted from May 17 to Nov. 30 by Korea Information

Society Development Institute (KISDI) targeting 448 broadcasting service

providers.

The survey items cover a variety of contents relating to broadcasting

industry, such as broadcasting industry sales status,▲ pay TV subscriber▲

status, personnel (worker) status and▲ program production and▲

distribution status.

According to the results of this survey, broadcasting industry profits

in Korea of 2009 were KRW 8,947.4 billion, which was an increase by

3.7% from the previous year due to the increase in profits from license

fees for pay TV including IPTV.

Pay TV subscriber count was 22.06 million, which was an increase by

13.6% from the previous year. This significantly exceeded the recent trend

(2005 ~2008) of growth rate at around 5%. In particular, the count of

digital CATV subscribers was 2.68 million, an increase by approximately

40% from the previous year. This indicated acceleration of digital
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switchover in the pay TV field.

The count of broadcasting industry workers was 29,966 including

those of the IPTV industry. This was an increase by 1.0% (297 persons)

from the previous year. While the worker counts of terrestrial

broadcasting and CATV industries decreased by 1.7% and 0.8%

respectively, the count of workers in program provider (PP) industry

increased by 2.2%.

The annual program production and purchase cost was KRW 1,319.5

billion, which decreased by 9.6% from the previous year due to the

impact of economic stagnation triggered by global financial crisis.

The amount of program export was $170 million and of import was

$120 million. The export amount increased by 6.3% from the previous

year to record active trade balance for 5 consecutive years.

Korea Communications Commission anticipates that the results of this

survey will be widely used not only in establishing government policies,

but also for management strategies of private businesses and academic

research activities of the academic sector and research centers.

Attachment: A copy of the Results of <Broadcasting Industry Survey

2010>
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[Attachment]

Resu lts o f the B ro ad ca sting Industry Su rve y 2010

1. Broadcasting Industry Sales Status

o In 2009, the profits of broadcasting service providers were KRW 8,947.4 billion,
which was an increase by 3.7% from 2008.

<Table 1> Domestic Broadcasting Market Status
Figures in ( ) represent statistics of 2008.

Classification

Service

Provider

Count

Worker

Count

Pay TV

Subscribers
Sales1) (KRW)

Broadcasting

Business Profits2)

(KRW)
Terrestrial

Broadcasting
54 (47) 13,646 (13,877) - 3627.6 billion (3817.8 billion) 3256.4 billion (3397.1 billion)

Terrestrial

DMB3)
6 (6) 111 (136) - 13.1 billion (17.1 billion) 11 billion (16 billion)

CATV

Broadcasting
100 (103) 5,332 (5,376)

15.05

million

(15.01

million)
2525.2 billion (2401.8 billion) 1804,7 billion (1679.5 billion)

Relay

Operator

Broadcasting

99 (108) 310 (319) 180,000 (220,000) 15.7 billion (16.4 billion) 12.1 billion (11.7 billion)

General

Satellite

Broadcasting

1 (1) 284 (285)
246

million

(2.34

million)
397.5 billion (387 billion) 350.3 billion (349.8 billion)

Satellite DMB 1 (1) 159 (166)
2

million

(1.85

million)
133.4 billion (119.3 billion) 133.4 billion (119.3 billion)

Program

Provider 4) 184 (187) 9,718 (9,510) - 1070.25 billion (9235.3 billion) 3300.4 billion (353.7 billion)

IPTV5) 3 ( - ) 406 ( - )
2.37

million
( - ) 79 billion ( - ) 79 billion ( - )

Total 448 (453) 29,966 (29,669)
22.06

million

(19.42

million)
1749.4 billion (1599.46 billion) 8947.4 billion (8627.2 billion)

Note 1 ) Sa le s figu re in cludes license fee s, advertis ing , o ther b roadcasting business p ro fits (spon so rsh ip ,
p rog ram sa les, e tc .) and o ther non-b roadcasting business p ro fits (In te rne t access bus ine ss, rea l esta te
leasing serv ice ,. e tc .).

N o te 2 ) B roadcasting business p ro fits in c lude p ro fits from licen se fee s, advertis ing , sponso rsh ip , p rog ram sa le s
and TV hom e shopp ing sa le s, e tc .

N o te 3 ) Data on te rre stria l DM B are o f wo rker counts and sa les o f YTN , U KBS and U1M ed ia exclud ing the 3
te rrestria l b roadcasting sta tions (KBS , M BC and SBS ).

N o te 4 ) The data PP sa le s o f KRW 5442 .2 b illion in clude the sa les o f KRW 3764 .2 b illion (b roadcasting
business p ro fits o f KRW 40 m illion ) o f comm un ica tions serv ice p rovide rs (LG Te lecom , SK B roadband ).
D ata PP worker count includes the b roadcasting -re la ted worke r coun t on ly .

N o te 5 ) B roadcasting business p ro fits o f PP in 2009 in creased by 0 .9% due to the new IPTV serv ice
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in troduction . If IPTV is excluded , b roadcasting business p ro fits o f PP are KRW 8868 .4 b illion , w h ich is an
increase by 2 .8% from 2008 .

o While broadcasting business profits of terrestrial broadcasting display a

trend of decrease, broadcasting business profits of pay TV are on an

increasing trend.

- Broadcasting business profits of terrestrial broadcasting stations are

KRW 3256.4 billion, which decreased by 4.1% from the previous year

due to the decrease of advertising revenues. Broadcasting business

profits of terrestrial DMB (YTN, UKBS and U1Media) are KRW 11 billion,

which decreased by 31.1% from the previous year due to the decrease

of sponsorship and other broadcasting business profits.

- Broadcasting business profits of wire broadcasting service providers (SO,

RO) are KRW 1816.8 billion. This is an increase by 7.4% from the

previous year due to the increase of license fees and TV home

shopping transmission fees.

- Broadcasting business profits of program providers are KRW 3300.4

billion. This is an increase by 8.1% from the previous year due to the

increase of revenues from license fees and TV home shopping sales.

- Broadcasting business profits of general satellite broadcasting (SkyLife)

are KRW 350.3 billion. This is an increase by 0.1% from the previous

year due to the increase of advertising revenues. Broadcasting business

profits of satellite mobile multimedia (TU Media) are KRW 133.4 billion,

which increased by 11.8% from the previous year due to the increase

of revenues from license fees.

2. Pay TV Subscriber Status

o As of the end of December 2009, the total pay TV subscriber count is 22.06

million. This is an increase by 13.6% from the end of 2008 (19.42 million) due to
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the IPTV service commencement.

- The CATV broadcasting subscriber count is 15.05 million. This is an increase by

0.3% from the previous year (15.01 million in 2008).

- The digital CATV broadcasting subscriber count is 2.68 million. This is an

increase by approx. 40% from the previous year (1.91 million in 2008). On the

contrary, the analog CATV subscriber count is 12.38 million. This is a decrease

by 5.5% from the previous year indicating the acceleration of digital switchover.

- The general satellite broadcasting subscriber count is 2.46 million, which is an

increase by 5.1% from the previous year. The satellite DMB subscriber count is

2 million. This is an increase by 8.1% from the previous year.

- The subscriber count of IPTV, which commenced service in November 2008, is

2.37 million as of the end of December 2009 (Real-time broadcasting: 1.74

million, PreIPTV: 630,000).

[F ig . 1 ] Pay TV Subscriber Status
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3. Personnel (Worker) Status

o The count of broadcasting industry workers is 29,966 including those of

IPTV, the new medium. This is an increase by 1.0% from the previous

year (increase by 297 workers).

- The terrestrial broadcasting worker count decreased by 1.7% from the

previous year due to the decrease of other broadcasting jobs including

production support. The CATV broadcasting worker count decreased by

0.8% due to the decrease of production-related personnel. On the

contrary, the worker count of PP increased by 2.2% from the previous

year. In addition, the worker count of IPTV increased by 406 workers.

[Fig . 2 ] Annual Trend of Worker Count per Broadcasting Medium

4. Program Production and Distribution Status

o The cost of broadcasting program production and purchase is KRW 1319.5



- 7 -

billion. This is a decrease by 9.6% from the previous year due to the impact of

economic stagnation triggered by global financial crisis.

- The production cost of terrestrial broadcasting stations is KRW 773.5 billion,

which is a decrease by 17.4% from the previous year. All of independent

production (joint production cost included, 13.3%), subcontract production△

( 19.3%) and purchasing ( 52.9%) costs decreased.△ △

- For PP, the cost increased by 4.3% from the previous year to KRW 546 billion.

o The amount of program export is $170.23 million and of import is $121.73

million. Export amount increased by 6.3% from the previous year to record

active trade balance for 5 consecutive years.

- The amount of broadcasting program1) export is $104.25 million and of

import is $121.65 million. Export amount increased by 11% from the

previous year, while import amount increased by 55% due to the extensive

increase in the amount of import by PPs.

- For terrestrial broadcasting, export was mainly to Japan (63.4%) and Taiwan

(11.4%), while import was mainly to the U.S. (45.2%) and the U.K. (23.3%). For

PP, export was mainly to the U.S. (39.3%) and Japan (33.8%), while import was

mainly to the U.S. (90.4%).

1 ) The am oun t o f b road casting p rog ram expo rt does no t in c lude b road casting suppo rt fund fo r the o verseas Ko reans,
v ideo / D VD sa les and tim e b lo ck o r fo rm at sa les .
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[F ig . 3 ] Broadcasting Program Export and Import

5. Verticalization Horizontalization of Broadcasting Service Providers․
o While market share of multiple system operators (MSO) increased, market

share of multiple program providers (MPP) decreased.

- Based on the broadcasting business profits of the top 7 MSOs including TB

Road (acquired Qrix), the market share is 83.7%, which increased from the

previous year (81.9%).

C la s s if ic a t io n
SO Coun t B ro ad ca st in g Bu s in e ss

P ro fits 1 )(K RW 100 m illio n ) M a rke t Sha re

2008 2009 2008 2009 2008 2009

T B R o a d 1 5 2 2 3 ,5 7 5 4 ,6 8 1 2 1 .3% 25 .9%

Q rix 2 ) 7 - 7 5 5 - 4 .5% -　

C J 1 4 1 4 3 ,1 2 5 3 ,4 7 6 1 8 .6% 19 .3%

C N M 15 1 6 2 ,9 5 2 3 ,2 9 0 1 7 .6% 18 .2%

H CN 1 0 8 1 ,2 7 6 1 ,5 4 1 7 .6% 8 .5%

CM B 1 2 1 2 9 3 8 9 5 5 5 .6% 5 .3%

G S A ffilia te s 2 2 6 3 7 6 6 0 3 .8% 3 .7%

O n M ed ia 4 4 4 8 9 5 1 1 2 .9% 2 .8%

M SO S c a le 7 9 7 8 1 3 ,7 4 7 1 5 ,1 1 4 8 1 .9% 83 .7%

SO To ta l 1 0 3 1 0 0 1 6 ,7 9 5 1 8 ,0 4 7 1 0 0 .0% 1 00 .0%

<Tab le 2 > MSO s and Market Share Status

No te 1 ) B roadcasting business p ro fits inc lude p ro fits from license fee s, advertis ing fee s, sponso rsh ip , TV
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hom e shopp ing tran sm ission charges, fac ility in sta lla tion fees, te rm ina l ren ta l fee s, RO license fee s and
o the r b roadcasting bus ine ss p ro fits . O ther non -b roadcasting bus ine ss p ro fits (te lecomm un ica tion
business p ro fits = In te rnet acce ss bus ine ss p ro fits and o ther p ro fits ) a re exc luded .

No te 2 ) The Q rix-a ff ilia te sy stem opera to rs w ere taken o ver b y TB Road in 2009 and there fo re a re m arked as '- '.

- Based on the broadcasting business profits of terrestrial PPs and major MPPs

including CJ (acquired On Media), the market share is 59.7% (TV home

shopping PPs excluded), which decreased from the previous year (64.7%).

Gove rn in g
S to ckho ld e r

C h anne l C o un t B ro ad casting Bu sine ss P ro fits
(K RW 100 m illio n ) M a rke t Sh a re

2008 2009 2008 2009 2008 2009

C J1 ) 18 29 2 ,94 4 3 ,762 19 .6% 27 .1%

O n M ed ia 2 ) 13 - 2 ,69 2 - 17 .9% -

SBS 8 9 1 ,60 3 1 ,980 10 .7% 14 .3%

M BC 5 5 1 ,65 1 1 ,530 11 .0% 11 .0%

KBS 5 5 822 1 ,007 5 .5% 7 .3%
Bro ad ca stin g Bus in e ss P ro fits o f M a jo r

M PPs
9 ,71 2 8 ,279 64 .7% 59 .7%

Bro ad ca stin g Bus in e ss P ro fits o f PPs
(TV H om e Shop p ing PPs e xc lud ed )3 )

15 ,004 13 ,8 64 100 .0% 100 .0%

<Table 3 > Major M PPs and Market Share Status

No te 1 ) Fo r C J-a ff ilia te PP s, b ro ad casting business p ro fits from C J Hom e Shopp ing are exc luded .
N o te 2 ) O n M ed ia-a ffilia te PPs w ere taken o ver b y C J in 2009 and there fo re a re m arked as '-'.
N o te 3 ) B ro adcasting business p ro fits o f PP s in c lude licen se fees , adve rtis ing fees , sponso rsh ip , p rog ram sa les ,

b road casting fac ility ren ta l fees , revenues from even ts and o ther b road casting business p ro fits . B road casting
business p ro fits o f TV hom e shopp ing PPs are exc luded .

- The sales of top 6 MSPs including CJ, which holds shares of the 14 SOs, are

60.9% of the broadcasting business profits of entire SOs and PPs (TV home

shopping PPs excluded). This is similar to last year's 61.1%.
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Classification
SO Count1)

Broadcasting Business Pro fits o f Affiliate
SO + PP (Unit: KRW 100 m illion)

Market Share

2008 2009 2008 2009 2008 2009

CJ 14 14 8 ,761 7 ,238 2 7 .6% 2 2 .7%

TB Road 15 22 4 ,670 5 ,210 1 4 .7% 1 6 .3%

CNM 15 16 3 ,070 3 ,654 9 .7% 1 1 .5%

HCN 10 8 1 ,276 1 ,582 4 .0% 5 .0%

CMB 12 12 1 ,029 1 ,079 3 .2% 3 .4%

GS 2 2 637 660 2 .0% 2 .1%

MSP Total 72 78 19 ,443 19 ,423 6 1 .1% 6 0 .9%
SO Broadcasting Business Profits + PP

Broadcasting Business Profits2)
31 ,799 31 ,911 1 0 0 .0% 1 0 0 .0%

<Table 4 > Broadcasting Business Profits and Market Shares of SO and PP Combined Service

Providers (M SP)

Note 1 ) SO Coun t: SO s w ith the la rgest equ ity ho ld ing o r sub stan tia l m anagem en t rig h t
N o te 2 ) PP b road casting business p ro fits exc lude b ro adcasting business p ro fits o f TV hom e shopp ing PP s.

Overview of ‘Broadcasting Industry Survey 2010' (as of the end of※

2009)

- Objective: To secure basic statistics per broadcasting industry

field in Korea

- Cycle: Yearly

- Target: Complete enumeration survey on 476 broadcasting

service providers (448 collected)

- Period: May 17 ~ Jun. 18, 2010

- Method: Internet survey

- Survey/ Analysis by: Korea Information Society Development

Institute (KISDI)


