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2001 KBS ‘ ’ , 2002

, 2003 , 2005

. , 2008

25.7 2,500

2008

KBS SO 45 2,573 2,500

SO (9 11 , 3

) , (34.4%) (14.9%)

2008

, 1,783 (71.3%), ,

293 (11.7%)

, SO 2007

4 , 2008

, (A,B)

65% . (SA, A)

2007 117 (4.5%) 2008 141 (5.6%)

, .

, KBS (SA, A) 2007 47 (81.0%)

2008 35 (39.3%)

, 2008 3,265

2,500 , ( 3,146 , 2,611 ) 4.4%

. 2,269

(90.7%) ,

25 (1.0%)
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2.

, 41 ,
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486

2 1 ( 41 , 486 )

(39 )

3 (KBS, MBC, SBS)

MBC 19

11

KBS(13), MBC(12), SBS(11)

10 15 ( 229 )

10 15 ( 137 )

FM (13), (10), (11)

DMB, YTNDMB, U1
10 ( 30 )

(2 )
YTN, MBN 10 ( 20 )

: (2009)

, 3 2

10 ,

, 3 2
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2 2 (2009. 9 )

KBS 1 1 1 1 3 1 1 2 1 1 13 9

MBC 1 1 1 1 1 3 1 2 1 12 8

SBS 1 1 1 3 3 2 11 5

YTN 1 3 4 1 1 10 4

MBN 1 3 1 4 1 10 3

1 3 3 2 5 6 13 2 2 12 6 1 56 29

0.2 0.6 0.6 0.4 1 1.2 2.6 0.4 0.4 2.4 1.2 0.2 11.2 5.8

1.8 5.4 5.4 3.6 8.9 10.7 23.2 3.6 3.6 21.4 10.7 1.8 100

3.

(94.3%) ,

5.9% , 1

.

(37%),

2 3 (’09. )

( )

KBS 11 48 61 41 16 166 1 178

MBC 17 54 50 38 26 168 0 185

SBS 12 49 44 42 2 137 0 149

YTN 0 46 0 0 1 47 0 47

mbn 2 80 66 0 50 196 0 198

42 277 221 121 95 714 1 757

5.5 37.6 28.0 16.9 12.4 94.3 0.1 100

: (2009)
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KBS 144(52) 34 178

MBC 171(82) 11 3 185

SBS 141(12) 6 2 149

YTN 43(42) 1 3 47

mbn 196(31) 1 1 198

695(219) 53 9 757

91.8 7.0 1.2 100

: (2009)
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. 2003

2005 8

. 2006

4

( MBC, MBC, OBS TV, ) 40

SO SO

. SO

,

3.

2 5 1 2

,

( )

25

. “ ”

,

,

,
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,
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5,000

, 12 400

. , ,

1 ,

3

1.

20001 KBS ‘ ’ , 2002

3 1
( : , )

’01 ’02 ’03 ’04 ’05 ’06 ’07 ’08

KBS

6 21 43 51 50 67 58 89 385

(13:00 13:30)
51 138 330 385 369 426 404 414 2,517

167 208 202 65 642 2 (’08 )

MBC

OBS TV
122 63 57 26 268

SO

43 214 557 907 1,098 1,041 3,860 SO 41

(’08 )
13 64 365 492 643 734 2,311

( )

167 1,340 1,615 1,294 1,344 1,417 1305 8,482

21,079 2,000 1,800 1,800 1,200 1,500 1,399 10,778

6 188 1,426 1,880 2,068 2,526 2,775 2,500 13,369

51 1,217 2,343 2,249 2,656 2,181 2,604 2,573 15,874
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, 2003 , 2005

. , 2008 25.7

2,500

2008

KBS SO 45 2,573 2,500

, SO

(9 11 , 3 ) , (34.4%)

(14.9%)

3 2 2007 2008
( : )

’07 ’08

KBS 1 58 404 1 89 414

SO 32 1,300 700 43 1,106 760

1 1,417 1,500 1 1,305 1,399

34 2,775 2,604 45 2,500 2,573

2008

, 1,783 (71.3%), ,

293 (11.7%)

3 3 2008 SO TV

1,783 293 284 140 2,500

(%) 71.3 11.8 11.4 5.5 100

, SO 2007

4 , 2008
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, (A, B) 65%

. (SA, A) ’07 117

(4.5%) ’08 141 (5.6%)

. , KBS

(SA, A) 2007 47 (81.0%) 2008 35 (39.3%)

3 4 2007 2008
( : %)

’07 ’08

A(6 )
4

(

)

346 31.3

B(5 ) 382 34.5

C(4 ) 237 21.4

D(3 ) 141 12.8

1,106 100.0

, 2008 3,265

2,500 , ( 3,146 , 2,611 ) 4.4%

. 2,269 (90.7%)

3 5 2007 2008
( : %)

’07 ’08

481 57.3 641 57.9

346 41.3 414 37.4

7 0.8 5 0.5

4 0.5 34 3.1

1 0.1 7 0.6

5 0.5

839 100.0 1,106 100.0
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,

25 (1.0%)

4

1.

2009 8 31 16

2009 4 129 8

137 266

2.

, ( ) (M) = 11.9 .

25 30 4 , 5 ,

6 , 7 9 , 10 , 11 , 12 13 , 14 , 15

, 20

, /

(71.4%), / (24.1%), /

(4.5%). /

,

(60.2%) , / (16.2%), / (9.4%),

/ (5.3%), / (3.0%), / (2.3%), /

/ (1.5%), (0.8%)

2008

, , , ,
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, , , ,

,

, , 2008 ,

, ,

,

3 6 2008

( ) ( )

’08. 09. 20

(

)
( )

’08. 09. 11

( ) ( )

’08. 09. 25

(JCN

)
( )

’08. 09. 29

(

)

“ ”

( )

.

’08. 09. 28

(GS )
( )

’08. 10. 23

( ) ( )
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( ) ( )

’08. 10. 15

(JCN

)

2500

( )

,

’08. 10. 13

(

TV )
( )

,

’08. 10. 06

(

)
( M)

,

’08. 10. 13

(

)
( )

.

.

’08. 10. 27

(

)

,

( )

,

’08. 10. 19

(GS )

2008

( )

2008

’08. 11. 05

(

)
( )

.

’08. 11. 10

(

) ( )

..

’08. 11. 22

(GS ) ( ) .

’08. 11. 18

(

)
( )

VJ
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( ) ( )

’08. 10. 13

(

TV )
( )

,

’08. 10. 06

(

)
( M)

,

’08. 10. 13

(

)
( )

.

.

’08. 10. 27

(

)

,

( )

,

’08. 10. 19

(GS )

2008

( )

2008

’08. 11. 05

(

)
( )

.

’08. 11. 10

(

) ( )

..

’08. 11. 22

(GS ) ( ) .

’08. 11. 18

(

)
( )

VJ
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3 7 (2009. 4 )
7)

( )

( )
4 5

7:20

15

( )
4 11

7:35
19

OBS

TV( )
U C 4 25

00:40
9

‘ ’

( )

.
4 16 24

( )

9 20

15 20

12

,

( )HCN
4 20 26

( )HCN
4 21

/

06:50
17

20

( )CJ

4 13

9

12

( )CJ

4 20
13

5

( )

TV 3 4 24
8:30

13

( )cmb
4 6

( )

10
10

7) 44 16

12
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3 8 (2009. 8 )
8)

( )

( )
8 4

7:20

5
5.18

( )
8 8

7:35

8

( )

OBS

TV( )
8 8

00:40

10

( ) . . 8 2

10:45

12

( ) 8 6 20 ‘ ’

( )HCN
8 10 25

( )HCN
CHAOS 1 8 4

/

06:50
20

,

( )CJ

8 4

9

7
,

( )CJ

1

8 8
13

9

( )

TV 8 11
8:30

12

8) 44 16

10
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2007 2008 , 2007 2008

, , ,

.

3 9 2007 2008
( : %)

’07 ’08

316 37.7 437 39.5

276 32.9 307 27.8

57 6.8 57 5.2

41 4.9 86 7.8

33 3.9 46 4.2

29 3.5 36 3.3

27 3.2 39 3.5

, 26 3.1 38 3.4

, 17 2.0 31 2.8

10 1.2 20 1.8

3 0.4

4 0.4 9 0.7

839 100.0 1,106 100.0

’08 ’07 (25 ) 2

2009 ,

, , / , , .
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3 10 2009 4 8
( : %)

’09 4 ’09 8

/ 39 52.7 44 60.3 83(56.5)

18 24.3 8 11.0 26(17.7)

2 2.7 2(1.4)
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